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MESSAGE

| am happy to announce that the Department of Tourism, Government of Uttar
Pradesh is releasing “Uttar Pradesh Tourism Policy 2016". Uttar Pradesh is one
of the most favored states for tourists in India with a consistent ranking amongst
the top states in terms of tourist arrivals. Tourism industry in Uttar Pradesh has a
significant contribution to state's economic growth. Contribution of Tourism industry
of the state in generating employment both directly and indirectly has been an
important aspect for the state for long.

Uttar Pradesh being the cradle of the great and oldest civilization of the country
is always considered as heart and soul of the nation. It offers a palette of diverse
experiences for the tourists. The state is blessed with a varied spectrum of tourism
offerings ranging from wonder of the world Taj Mahal to the unique cultural and
religious hotspots like Varanasi, Braj and Awadh regions.

Tourism around the globe has taken a paradigm shift and the tourism industry now
demands a refined framework. The Government of Uttar Pradesh has already taken
some key pro-active steps to address the growing challenges of this industry in
particular. The department’s vibrant branding and promotion strategy of “Heritage
Arc” has created a new benchmark in Tourism Industry in India. Tourism in Uttar
Pradesh is closely associated with the local and rural communities and fosters a
Pro-Poor approach that is evident from the recent World Bank funded “Pro-Poor
Tourism” project. The focus on developing Buddhist circuit, Bundelkhand circuit,
Eco-tourism circuits and many more are aimed at providing wider and unique
offerings to the tourists.

The incentives and initiatives in the policy will definitely address the current needs
and enhance investments in the sector. The Tourism Policy comprises every aspect
of Tourism in the state and | assure that it will establish Tourism industry as the
largest growing industry in the state as well as nationally.

| wish all the very best to this “Uttar Pradesh Tourism Policy 2016” and strongly
feel that this policy will achieve its goal.
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Introduction

1.1 Preface

Department of Tourism, Government of Uttar Pradesh introduced its first Tourism Policy in the year 1998 with
the objective of multi-faceted development of tourism industry. It is worth mentioning that the hilly region
of Uttarakhand was carved out from Uttar Pradesh and established as a new state in the year 2000. Hence,
it is now pertinent to effectively market the existing tourism products/destinations of the state to create a
unique identity on the world tourism map. Tourism has assumed a multi-dimensional identity attracting avid
and well informed tourists with higher level of disposable incomes. Tourists today are increasingly in search
of unique tourism products and destinations.

In view of infinite possibilities in tourism sector, strategic and organized tourist activities are needed to
make the state a major tourist attraction. Hence a new Tourism Policy is envisaged to address the same

Uttar Pradesh is the fourth largest state in India with an approximate area of 2,40,928 sgkm. It is also the
most populous state in the country with a population of 199.5 million (2011)." Uttar Pradesh is one of the
most favoured state for tourists in India with a consistent ranking amongst the top states in terms of tourist
arrivals. In 2014 it was ranked 2" in terms of total tourist arrivals, 2" in terms of domestic tourist arrivals
and 3" in terms of foreign tourist arrivals amongst Indian states.? The Tourism industry in Uttar Pradesh
has a significant contribution to the state's economic growth. The contribution of tourism to employment
generation both direct and indirect is of immense importance to the state.

1.2 Uniqueness of Uttar Pradesh

Uttar Pradesh is endowed with a varied spectrum of tourism offerings. These range from wonder of the
world (Taj Mahal — Agra) to unique cultural and religious hotspots like Varanasi, Braj (Mathura, Vrindavan,
Goverdhan), Awadh (Lucknow, Ayodhya)

i U.P is the only state which is abode of one of the wonders of the world “Taj Mahal” which is also a
UNESCO world heritage site

il. U.P is home to some very important Hindu pilgrim centres of India viz. Krishna Janmabhoomi (Mathura),
Ram Janmabhoomi (Ayodhya), Sangam (Allahabad), Baba Vishwanath (Varanasi), Maa Vindhyavasani
(Vindhyachal) etc

'Census 2011- http://up.gov.in/upstateglance.aspx
2Tourist Figures at a Glance 2014— Ministry of Tourism, Government of India
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iii.  Some important destinations related to the life of Lord Buddha viz. Kapilvastu, Sarnath, Shravasti,
Kaushambi, Sankisa and Kushinagar are located in U.P

iv.  Uttar Pradesh has a plethora of unique wildlife especially in the Terai region of Dudhwa National Park
and Pilibhit Tiger Reserve, which is endowed with unique floral and faunal biodiversity

V. Dudhwa National Park of U.P is the only protected area (other than Kaziranga National Park, Assam)
where one can see one horned rhinoceros along with national animal tiger. It is also the only place in
India where one can see 5 species of deer viz. sambhar deer, swamp deer, spotted deer, barking deer
and hog deer

vi. Department of Tourism has recently introduced the Uttar Pradesh Heritage Arc which is gaining all
round appreciation. It connects three most important tourism hubs of U.P i.e. Agra, Lucknow and
Varanasi. It is bound to boost tourism as it covers the true essence of Uttar Pradesh, by offering a
gamut of cultural, religious and heritage tourism assets

vii. Apart from Heritage Arc Circuit, UP has some very interesting and potential tourism circuits and
trails, such as Buddhist Circuit, Pilgrimage Circuit — Kashi - Sangam, Mathura — Vrindavan, Allahabad
—Vindhyachal, Ayodhya Trail, Sufi Trail — Lucknow - Deva Sharif; /ttra Trail — Kannauj, The Great Awadh
Circuit — Lucknow, Heritage Trail — Lucknow, Cycling Trail — Lucknow, Taj Nature Tour, Agra Heritage
Tour, Agra — Braj Tour; Rhino — Tiger Circuit — Dudhwa National Park, Awadh Bird Trail, Mango Trail, etc.

viii. The cuisine of Uttar Pradesh is just as diverse as its geography. The main genre of U.P is Awadhi,
famed for its Dumpukht (food cooked on slow fire)

ix.  Uttar Pradesh is also home to rich textiles, crafts, dance/drama, and legacy of musicians adding to the
exquisiteness of tourism offerings in the state

1.3 Inbound Tourism trends
i The total tourist arrival in Uttar Pradesh in 2014 has been 18573 lakhs®

il. In 2014, International visitor arrivals reached 29.09 lakh*. U.P’s key overseas visitor markets are
enumerated in Table 1

Table 1 : International visitor arrivals®

Rank Country

1 USA

France
China
UK

Japan

Germany

Spain

Australia

Ol Nd|Oo|o| |l W|N

S Korea

—_
o

ltaly

3.4 Tourist Figures at a Glance 2014— Ministry of Tourism, Government of India
5Tourist Figures at a Glance 2014- Ministry of Tourism, Government of India
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Agra, Varanasi and Lucknow are the top 3 destinations attracting foreign tourist in U.P.
Domestic visitors account for 98.4 percent of total tourist visits in U.P.

There was an additional 786.7 lakh tourists (devotees) visiting the Prayag at Allahabad for Kumbh Mela
in 2013

Fresh impetus given to print & electronic media, marketing activities and strategies of UP Tourism
Department in 2015 is having a positive impact in capturing tourist's mindshare. This is expected to
boost tourist arrivals further as is evident from Figure 1 below

Trends in future tourism Demand

The expected tourist flows of the have been projected as per Figure 1 below:

Figure 1:Tourist Projections for Uttar Pradesh
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Source: YESBANK analysis (from data of Tourist Figures at a Glance — Ministry of Tourism Government of India 2008, 2009,
2010, 2011, 2012, 2013, 2014, http://uptourism.gov.in/pages/top/department/top-tourism-department-tourist-statistics; http.//
www.neoncarrot.co.uk/h_aboutindia/india_statistics_1.html)

The projections point to a healthy growth rate of tourist arrivals. The total tourist arrivals in 2027 is
expected to cross 6000lakh annual arrivals

The segments of weekend travelers, MICE, events based travelers, farm and rural tourists, eco-
tourists and wildlife tourists is expected to grow at a steady pace in coming 5 yrs

Challenges faced by Uttar Pradesh Tourism

Inadequate support infrastructure at tourist destinations

Inadequate road, rail and air connectivity to various tourist destinations
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iii.  Inadequate availability of hotel rooms

iv.  Inadequate availability of skilled labor

V. Limited availability of hygienic and quality food outlets, restaurants at destinations

vi. Inadequate cleanliness at tourist destinations and surroundings including lack of clean public toilets
vii.  Poor visitor management at site especially religious destinations

viii. Lack of conservation of Heritage Sites

ix.  Limited availability of certified tourist guides

X. Harassment of tourists from miscreants & notorious elements

xi.  Safety of tourists
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2.1 Brundtland Commission

Earlier known as the World Commission on Environment and Development (WCED), the Brundtland
Commission’s mission is to unite countries to pursue sustainable development together. The Chairman
of the Commission, Gro Harlem Brundtland, was appointed by former Secretary General of the United
Nations, in December 1983. The United Nations (UN) realized that there was a heavy deterioration of the
human environment and natural resources. To rally countries to work and pursue sustainable development
together, the UN decided to establish Brundtland Commission. The Brundtland Commission officially
dissolved in December 1987 after releasing Our Common Future, also known as the Brundtland Report, in
October 1987 a document which coined, and defined the meaning of the term “Sustainable Development”
Sustainable development was defined as:

‘Development that meets the needs of the present generations without compromising the ability of
future generations to meet their own needs’

- (WCED, 1987 p. 45)
Any kind of development including tourism development should be based on the following principles:

— the concept of ‘needs’, in particular the essential needs of the world's poor, to which overriding
priority should be given; and

- the idea of limitations imposed by the state of technology and social organization on the
environment's ability to meet present and future needs.

2.2 Rio Summit

The Brundtland report provided the momentum for the landmark 1992 Rio Summit that laid the foundations
for the global institutionalization of sustainable development.

The Rio Declaration constitutes of 27 principles of sustainable development, including principle on “common
but differentiated responsibilities,” which stated: “In view of the different contributions to global
environmental degradation, States have common but differentiated responsibilities. The developed countries
acknowledge the responsibility that they bear in the international pursuit of sustainable development in
view of the pressures their societies place on the global environment and of the technologies and financial
resources they command.”
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Three seminal instruments of environmental governance were established at the Rio Summit: the UN
Framework Convention on Climate Change (UNFCCC), the Convention on Biological Diversity (CBD), and
the non-legally binding Statement of Forest Principles.

2.3 Agenda 21

The Rio Declaration on Environment and Development and Agenda 21, a global plan of action for sustainable
development. Agenda 21 included 40 separate chapters, setting out actions in regard to the social and
economic dimensions of sustainable development, conservation and management of natural resources,
the role of major groups, and means of implementation. In Agenda 21, developed countries reaffirmed their
previous commitments to reach the accepted UN target of contributing 0.7 percent of their annual gross
national product (GNP) to official development assistance, and to provide favourable access to the transfer
of environmentally sound technologies, in particular to developing countries.

2.4 1997 Earth Summit+5 and 2002 World Summit on Sustainable Development (WSSD)

A number of important international conferences on sustainable development have been held since
1992 - including the 1997 Earth Summit+5 in New York and the 2002 World Summit on Sustainable
Development (WSSD) in Johannesburg. These meetings were primarily reviews of progress; and
reported that a number of positive results had been achieved, but implementation efforts largely had been
unsuccessful at the national and international level.

2.5 Millennium Development Goals (MDG’s)

The negotiations at the WSSD in 2002 demonstrated a major shift in the perception of sustainable
development—away from environmental issues toward social and economic development. This shift,
which was driven by the needs of the developing countries and strongly influenced by the Millennium
Development Goals

The Millennium Development Goals are a UN initiative. The Millennium Development Goals (MDGs) are
the eight international development goals that were established following the Millennium Summit of the
United Nations in 2000, following the adoption of the United Nations Millennium Declaration. The following
eight MDG's were planned for a period of 2000 to 2015:

Figure 2 : Millennium Development Goals
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2.6 Sustainable Development Goals (SDG's)

In September 2015 post the end of Millennium Development Goals period the United Nations Sustainable
Development Summit was held. Here the world leaders adopted the 2030 Agenda for Sustainable
Development, which includes a set of 17 Sustainable Development Goals (SDGs) to end poverty, fight
inequality and injustice, and tackle climate change by 2030.

Figure 3 : Sustainable Development Goals
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2.7 Alignment of Uttar Pradesh Tourism Policy with Sustainable Development Goals:
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It has been ensured that the developments and initiatives proposed in the Uttar Pradesh Tourism Policy
2016 are in line with the UN's Sustainable Development Goals. The following exhibits the alignment of the
Uttar Pradesh Tourism Policy 2016 with the Sustainable Development Goals:
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INDUSTRY, INNOVATION
AND INFRASTRUCTURE

&

v Promoting Entrepreneurs in Tourism Sector Through incentives
and subsidies

v Skill Development and capacity building

v Addressing key infrastructure gaps through convergence & PPP
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2.8 Policy Alignments

The Tourism Policy is aligned on robust foundations catering to stakeholders with focus on being inclusive.
This alignment and the targeted goals are summarized in the figure below:

Figure 4: Policy Alignments of Uttar Pradesh Tourism Policy 2016
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Mission

Mission: To be the apex tourism state in the country, inculcating entrepreneurship at the grassroots and
be the leader in promoting sustainable, inclusive development through tourism.

0 I
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e Enhanced Brand Equity
Conducive models to leverage proactive private-sector participation
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In order to successfully achieve its mission and lay a comprehensive development framework for the long
term, UP Tourism Policy 2016 envisages the following goals:

Vi.

Vii.

viii.

Xi.

Xii.

Identify, develop and market new and niche tourism products. Development of new circuits akin to
the “The Heritage Arc” which has enhanced UP Tourism’s brand identification and recall

Upscale and expand existing tourism and civic infrastructure, with a strong emphasis upon ensuring
sufficient provision of basic amenities

Development of alternate tourism products that are unique to the state’s geography, culture and
heritage

Reinforce U.P’s image as a safe and tourist friendly destination ensuring an unforgettable tourist
experience

To preserve and enhance the State’s artistic and cultural heritage

Develop awareness and sensitivity among the people towards tourism, strengthen the social fabric
through tourist interactions

Promote private sector to proactively participate and invest in tourism sector

Use Information Technology and ICT enabled tools and services to enhance the travel experience and
ensure efficient delivery of on-ground amenities

Determine optimal carrying capacities and ensure adherence to Global Sustainable Tourism Criteria
(GSTC) to ensure social, environmental and economic sustainability

Use tourism as a tool for livelihood transformation and encourage community based models involving
the youth to promote local entrepreneurship

Skill upgradation and capacity building of manpower in various tourism services like drivers, cooks,
guides, cleaners, front office executives etc.

Innovative Branding and Marketing activities to showcase the unique tourism products of Uttar
Pradesh
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Figure 5: Objectives of Uttar Pradesh Tourism Policy 2016
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Strateg"ies for Uttar Pradesh
Tourism Policy 2016

Department of Tourism focuses to address the key issues of infrastructure gaps, planned development
of tourism products, inclusion of dynamic ICT tools, coordination amongst departments, encouraging
entrepreneurships, skill development, synergizing with central schemes, marketing and branding. The state
government is poised to take the tourism sector to the Next Level of growth through policy support.

The strategies envisaged to overcome the challenges in the tourism sector in the state are presented in the
figure below:

Figure 6 : Strategies to address challenges in Tourism sector of the state

UTTAR PRADESH TOURISM POLICY 2016 !

Addressing hotel room shortage at tourist destinations
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5.1 Strategies for tourism infrastructure upgradation

i. In order to overcome the shortage of tourism infrastructure in the State, the Tourism Department
will create world-class infrastructure and facilities at tourist places. The private sector will also be
encouraged to take part in this

i.  The Budget for creation of tourism infrastructure facilities in the Plan Budget of the State Government
will be increased proportionately every year in a phase wise manner

iii.  An Action Plan will be prepared for the next 10 years with a view to ensure long-term expansion of
major tourist destinations and newly identified circuits & trails along with enhanced connectivity.

iv.  Tourism development will be a focus for lesser developed yet potential areas, so that employment
opportunities are created and economic growth is ushered. To actualize this focus of the state
government tourism will be promoted through Heritage Arc, Rural Tourism and other inclusive tourism
circuit development strategies

V. Uninterrupted electricity supply will be ensured at tourist destinations
vi.  Tourism destination will be connected through advance telecommunication facilitis

vii.  Recently launched World Bank's project of Pro-Poor Tourism is one such initiative to contribute towards
economic upliftment of the lesser privileged through inclusive development and planning of tourism
assets and infrastructure

viii. The water supply, sewage system, approach roads, parking facilities, sitting areas will be developed
and strengthened

ix. Cooperation from the Central Government for strengthening of tourism infrastructure and addressing
impediments in tourism sector (the state will apply and benefit from tourism centric schemes of
Central Govt. like Swadesh Darshan, PRASAD, Hunar Se Rojgar etc.). Co-operation will also be sought
from international funding agencies

Xx.  Special attention will be given to development of alternate tourism, yoga, naturopathy, adventure
tourism, rural tourism, tangible and intangible heritage and handicraft etc

xi.  Extensive studies and surveys will be conducted through the engagement of reputed consultancy
organizations to plan and expedite tourism development in the State. Towards the foregoing, schemes
for tourism development will be prepared in conjunction to the survey reports. Separate allocation will
be made in the departmental budget for the same

xii.  In lieu of prospective tourism development in the state, 36 Tourism Promotion Councils at the State
level, regional level and district levels will be formed. The tourism promotion councils will seek to
promote and coordinate tourism development at various levels. These councils will undertake
effective discussions with stakeholders and private entrepreneurs for monitoring of tourism schemes/
promotion and publicity/ branding at the State, regional and district levels

xiii. Department of Tourism will work in close coordination with other line departments of Govt. of Uttar
Pradesh to develop tourist infrastructure (PWD, Irrigation, UPSEB, State Forest Dept., Culture, Rural
Development Dept., Horticulture, Home Dept., Civil Aviation et.al)

5.2 Strategies for Strengthening of tourism transport system

5.2.1 Air transport

i. Air transport will be developed further to improve last mile connectivity to the tourist places in the
State. All the major tourist places will be connected through the aerial route. At present air connectivity
is available only for Agra, Lucknow, Varanasi and other places.




International Airports will be constructed in Agra and Kushinagar
Civil Airports will be established at Allahabad, Gorakhpur, Jhansi, Muradabad
Air taxi and helicopter services will be encouraged to facilitate travel of tourists

Private entrepreneurs will be encouraged for operating the air transport services through the State's
Intra-State Regional Connectivity policy

5.2.2 Road transport

All major tourist destinations which lack good connectivity will be connected through good quality
roads. All major destinations will be connected through 4 lane highways and where needed the
existing 4 lanes will be upgraded to 6 lane highways. The Uttar Pradesh Tourism Department will
actively pursue this with the National Highway Authority of India (NHAI), Uttar Pradesh State Highways
Authority of India (UPSHAI) etc

The quality of all the main roads connecting the tourist places in the State will be significantly improved
with the help of the Public Works Department. It is proposed that a separate head be created in the
PWD budget for creating roads connecting major tourist destinations

Traffic Signages of International and National standards will be placed along major roads leading to
tourist destinations

Public amenities like eateries, toilets, washrooms, ATMs, repair shops, petrol pumps etc. will be
created at strategic locations

Police and Highway Patrol to be ensured on all major state and national highways connecting major
tourism destinations in co-ordination with Home department and Highway Authorities

5.2.3 Bus service

Department of Tourism will increase its offerings in terms of Tourists Coaches/Luxury Buses by
creating tourism packages to major tourism destinations with the help of UPSTDC & private sector

Hop-on and Hop-off bus services will be introduced at tourist places

5.2.4 Rail transport

5.3

At present only a few major tourist destinations are connected to the National capital by superfast
express trains. Efforts will be made in close co-ordination with Indian Railways to connect all major
tourist destinations with the National Capital Region with high-speed rail services

Efforts will be made to extend Shatabdi connectivity to Varanasi on the Heritage Arc (Agra — Lucknow
—Varanasi)

Arrangements for special tourist trains will be made for important tourist destinations/festivals in
close co-ordination with Indian Railways

Development of New Tourist Destinations
New tourist destinations and new circuits shall be identified and presented to tourists

In the Tourism Policy of 1998; seven circuits had been identified for tourism development. These will
be reorganized and new attractions will be added to them. The circuits identified in 1998 were:

v" Braj Circuit (Mathura, Vrindavan, Agra and other places connected to Lord Shri Krishna's life)

v" Bundelkhand Circuit (Jhansi, Lalitpur, Deogarh, Kalinjar, Chitrakoot and nearby areas)
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Buddha Circuit (pilgrimage sites connected with Lord Buddha)

Vindhya Circuit (areas connected to Vindhyachal and Sonbhadra)

Awadh Circuit (Lucknow and Allahabad and areas in between)

D N N

Forest, Eco Tourism and Adventure Tourism Circuit (Wildlife sanctuaries, forests and ecotourism
spots in the State)

v" Water Sports Circuit (places with possibilities of water sports)

The State Department will undertake Infra-Gap Analysis of the existing tourism circuits to assess the civic
and tourist infrastructure, and shall improve and strengthen the same for better tourist satisfaction.

Seven new circuits will be added to this series —

5.4

Vi.

Vii.

Heritage Arc (Agra-Lucknow-Varanasi) region

Mahabharata Circuit (areas connected to the Mahabharata era)
Ramayana Circuit (areas connected to the Ramayana era)

Jain Circuit (areas connected to the Jain faith)

Sufi Circuit (prominent areas connected to Sufism)

Freedom Struggle Circuit (areas connected to the independence movement)

SN N N N S NN

Craft, Cuisine and Culture trail (cultural centers connected to handicrafts, cuisine and special
cultural activities)

Human Resource Development

Special efforts shall be made towards Human Resource Development. Special provisions shall be
made in the budget to increase availability of skilled manpower to the tourism sector

Local communities will be sensitized about employment opportunities available in the tourism industry,
so that they can adopt skill development for the same

To maximize benefits to the community, capacity building and training in the tourism sector will be
provided to the communities at tourist destinations. This will be ensured with the help of experienced
NGOs/ CBOs/SHGs and District Industries Centre (DICs)/Industries Department

To enhance and support entrepreneurship in the backward regions of the state, special trainings and
capacity building shall be provided amongst local communities

Encourage the employers in the tourism sector to ensure fair wages to skilled, semi-skilled and
unskilled employees to attract talented youth

The State Govt. will upgrade The Institute of Tourism Management into the nodal agency for tourism
training. Technical experts will be invited from the world’s renowned tourism institutes to take their
help in human resources development in the tourism sector

The State of Uttar Pradesh will establish four new training centres in collaboration with the private
sector in Awadh, Varanasi, Bundelkhand and Ruhelkhand regions in the State




5.5

5.7

Addressing shortage of hotel rooms at tourist destinations

Development of wayside amenities with the help of private sector participation along major tourist
routes / circuits

To address shortage of accommodation facilities the department of tourism shall identify unutilized
government properties/rest-houses viz Department of Irrigation, PWD, Forest amongst others will be
utilized for tourism purposes

Efforts shall be made with local bodies and development authorities to make regulations/bye-laws
flexible towards encouraging private sector participation in establishing tourism units

Provisioning of land parcels for tourism activities will be ensured under the development plans of local
development authorities including provision for hotels in the City Master plans

Department of Tourism will be consulted in selection of land parcels for development of hotels
Development of Religious Tourism

Strengthening and Upgradation of civic amenities and facilities at religious tourist destinations across
the state

Strengthening the facilities at religious destinations will be done developing management trusts on
the lines of Mata Vaishno Devi Shrine Board

The private sector shall be encouraged to participate towards creation of accommodation facilities at
religious destinations

With the help of local bodies regular cleanliness drives shall be ensured at religious destinations

Creation of Tourist Facilitation Centres will be done to enhance the visitor experience at religious
destinations. These centres shall ensure centralized booking facilities, tourist information, food
etc. Such centres shall be set up in the upcoming 10 years at Vrindavan, Vindhyachal, Ayodhaya,
Naimisharanya, Varanasi etc

Conservation of Heritage Places

Management of Heritage Zones - Places where there is an abundance of heritage buildings would
be demarcated as heritage zones. Regulations will be formulated for these demarcated zones from
inception. Construction of multi storey buildings will be banned and the old architecture shall be
conversed in the identified heritage zones.

Committee for demarcation and forming of byelaws for heritage zones shall be revived:
(1) Principal Secretary/Secretary, Tourism Member

(2)  Principal Secretary/Secretary, Urban Development ~ Member

(3)  Principal Secretary/Secretary, Housing Member
(4)  Principal Secretary/Secretary, Culture Member
(5)  Director, Archaeology Department, UP Member
(6)  Director, Culture Department Member

(7)  Director, State Museum Member
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(8)  Chief Town and Country Planner Member

(9) Director-General, Archaeological Survey of India Member
(Representative of Government of India)

(10) DirectorGeneral, Tourism, U.P MemberConvener

With the objective of conserving the heritage value of palaces, havelis etc, and permission will be
granted to convert them into heritage hotels. For conservation and construction of such heritage
hotels, a separate Heritage Tourism Policy was announced in 2014. The policy shall be reviewed and
made more effective

Guidelines to classify buildings of heritage importance as heritage hotels: As per the guidelines of
Ministry of Tourism Government of India all the building/forts/havelis/kothis/castles of heritage repute
built prior to 1950 and being run as hotels shall be classified as heritage hotels. They can be of any size
and configuration. The pre-defined criteria of Ministry of Tourism Government of India for classification
of heritage hotels shall be applicable to heritage properties in Uttar Pradesh

Properties of heritage repute shall have to seek prior approval of hotel and restaurant approval and
classification committee as a heritage hotel. It shall also have to seek the approval of the two-tier
committee formed by the state government in this regard. After approval from them the heritage hotel
shall be eligible to avail concessions and facilities. The following Committee shall be constituted for
examination and monitoring of proposals:

1. District Magistrate President
2. Sub divisional magistrate (of the concerned jurisdiction) Member
3. Concerned Executive Engineer — PW.D Member
4. Manager — Nearest unit of U.RS.T.D.C. Member
5. Director — State A.S.| (nominated officer) Member
6. Tourism officer — concerned regions Member Secretary

A High-level Committee as follows shall be constituted to approve project proposal:

1. Chief Secretary President
2. Principal Secretary-Tourism Member
3. Principal Secretary- Finance Member
4. Principal Secretary- Culture Member
B. Principal Secretary- PW.D Member
6. Superintendent — Archeological Circle Member
7 Principal — IHM Lucknow Member
8. President - UP H.R.A. Member
9. HoD of Architecture of Lucknow University Member
10. Managing Director —Tourism Member Secretary

—_
—

Renowed Conservation Architect Nominated Member




Vii.

viii.

Xi.

Xii.

Guidelines to be followed by approved heritage hotels:

1. The Heritage building which has been converted into Heritage Hotel should have been constructed
before 1950

2. The Heritage value of the Heritage building should have been retained as far as possible. If needed
any extension / modification / upgradation / improvement / maintenance etc shall compliment the
architectural features of the building

3. The surrounding environment specially the entrance to the heritage hotels shall be in accordance
to the architectural features

4. The facade and built structure should reflect the cultural and traditional values of the surrounding
area

5. Clean facilities of highest quality shall be provided at the heritage hotel

6. The heritage hotel shall as far as possible provide food and cuisines that reflect the lifestyle of the
region

7. If the heritage hotel does not abide by these terms and conditions then it will have to return the
subsidy amount with a 15% simple interest to the state, otherwise it will be recovered as land
revenue

8. Applications shall be processed within 90 days and if found inacceptable it will be conveyed to
the applicant

The incentives and concessions envisaged in the Heritage Tourism Policy 2014 shall be applicable to
the approved tourism units

For ensuring operating feasibility of heritage buildings in the form of heritage hotels, permission will
be given for commercial activities in 1000 sq meters or 10 percent of the plinth area

The heritage buildings built before the year of 1950 which are located on narrow roads but can arrange
alternative parking facilities on 40 to 60 feet wide road and, will also be permitted to convert into
heritage hotels. Such hotels will have to ensure necessary emergency arrangements independently

A separate Heritage Fund will be created in the Nagar Nigam Budget for the sanitation and lighting
arrangement of important historical buildings falling under its jurisdiction. Separate personnel shall be
appointed to operate the fund and shall be responsible for implementation and maintenance

Establishment of Heritage Development Fund: A Heritage Development Fund will be set up
for the maintenance and development of important heritage monuments and undeveloped tourist
destinations. Funds for this purpose will be made available from the Government Budget and
participation of the private sector. Reputed government and non-government organizations shall be
appointed to execute the works from this fund and C.S.R funds of major industrial houses

5.8 Encouragement to Tourism Industry

Given the wide diversity of tourism resources, its development is often integrated with several other
sectors. Significant infrastructure development projects/schemes such as Lucknow Agra Expressway,
Yamuna Expressway, HRIDAY, AMRUT, Smart Cities, etc are ongoing or proposed. Thus tourism projects
at the planning stage are needed to be aligned with these projects/schemes for overall development. In
such circumstances a clear policy direction and implementation strategy can be best achieved through
coordinated action by all relevant departments of the State Government. The following initiatives have been
taken by the Department of Tourism and are further proposed in this regard.
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The State-level Tourism Development Council has been constituted as per the GO No 623/ 41-2014-
25 Sa./14, dated 04-03-2014. This Council will provide its recommendations regarding tourism-related
problems, activities, development works and will resolve local problems through mutual cooperation.
The State-level and Central-level issues will be sent for consideration to the State-level Council.
The Tourism Department will ensure the implementation of the recommendations of the Tourism
Development Council.

Establishment of Inter-Departmental Group of Ministers: An InterDepartmental Ministerial Group
will be set up to resolve interdepartmental problems related to tourism development,. The meeting
of this Group will be held under the chairmanship of the Hon’ble Chief Minister:

v Hon'ble Chief Minister, Uttar Pradesh Chairman
4 Minister, Revenue Department Member
4 Minister, Culture Department Member
4 Minister, Tourism Department Member
4 Minister, Forest Department Member
4 Minister, Public Works Department Member
v Minister, Excise Department Member
4 Minister, Energy Department Member
v Minister, Urban Development Department Member
4 Minister, Rural Development Department Member
4 Principal Secretary/ Secretary Tourism Convener/Member

To better organize and develop the tourism related industries the old regulations will be revised and
refined to make them more beneficial for the industries’ development.

v UPTourism regulation will be drafted

v Hotel registration manual will be drafted

4 Registered units will be given special facilities package

v Revision will be done in the luxury tax regulation 1975
Single window clearance mechanism to be made more effective
Encouragement to Hotel Industry

The conversion of land in urban and rural areas for establishing tourism activities will be done without
any cost and no development charges will be payable. The concerned department will have to finalise
all the proceedings on such applications within 60 days in urban areas and in 45 days in rural areas. If
after the passing of the above period no proceedings are done by the concerned department then the
conversion plan will be considered as approved

Plans submitted with all formalities by the entrepreneurs for construction of hotels in the urban area
shall be mandatorily approved within 90 days by the authorities




Tourism shall be accorded industry status. Facilities applicable to industries shall be also be available
to tourism industry such as:

v" Sanction of electricity load on priority

v" To establish their units land will be made available to private entrepreneurs in Tourism industry
like the other industries in the state

v' Taxes of Nagar Nigam and Jal Sansthan as levied on industries, to be applicable on hotels also.
Hotel construction to be permitted in industrial areas also

v Rebate of 30 percent in VAT will be provided on the purchase of plants and machinery or
equipments coming under tourism units/tourism industry

v' All other facilities available to industries

5.10 Augmenting the Brand Image of the State

Vi.

Vii.

viii.

Every effort will be done to make the Uttar Pradesh tour a safe and pleasant experience for the
tourists

A fourdigit 24X7 Tourism Helpline number has been set up to provide instant help to tourists. This
service will be made available and run in Hindi, English and other prominent foreign languages

The number of Tourist Police will be increased and will be deployed at all prominent tourism spots
Ensuring presence of State Tourism in international and national tourism events/marts etc
Ensuring presence of State Tourism in international and national tourism roadshows

Conducting cleanliness drives at important tourist destinations with the help of schools, NGO's,
CBOQ's, corporate etc

To encourage agencies working in the field of waste management and sanitation to provide their
services at tourist destinations

The state shall honour individual/organizations doing exemplary work in the field of tourism to
encourage provision of best services by them in the field of tourism. The awards shall be constituted
under the following categories — Best clean tourist destination, Best new tourism project, Best eco-
tourism project, Best hotel, Best transport operator, Best tour operator, Best travel agency, Best
restaurant providing local food etc. Nominations will be invited for the same. Separate provisions for
these awards and ceremonies shall be made in the budget

Special emphasis shall be given to the security of female tourists. Tourist police will be deployed at
important tourist places

The image of the state shall be improved through extensive promotional and marketing activities
Establishing Uttar Pradesh as a Brand

The image of the state as a brand shall be established through extensive promotional and marketing
activities

To encourage tourism, the tourists arriving at Agra will be encouraged to visit Varanasi, Lucknow etc.
Tourism places in nearby 26 districts of Agra-Lucknow-Varanasi under the Heritage Arc shall be made
more attractive by improving infrastructure facilities and beautification. Promotion and publicity of
Heritage Arc would be done at a large scale through print, electronic, digital and outdoor media
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To provide information to the tourists Tourism Information Centers will be established at prominent
airports, railway stations and bus stations of the country

State's image will be improved through strategic advertising campaigns through print, electronic and
outdoor media

Use of social media will be maximized for tourism publicity. Department’s website, Facebook page,
Twitter handle etc will be enriched further

Films will also be made a medium of tourism publicity. The Tourism Department will specially encourage
the film producers to shoot films at tourism locations of Uttar Pradesh. For this the Uttar Pradesh Film
Policy 2015 of will be especially beneficial

The unexplored aspects of Uttar Pradesh like - handicraft arts, vanishing artisan crafts, rural artisans
will be connected with tourism. Tourism will be taken to distant areas using the rural tourism policy

The traditional fairs, tourism mahotsavas, festivals, functions organised in the state will be promoted-
publicised at international level thereby making them a strong medium of the state’s introduction

Tourists will be provided with information’s with the better use of information technology and
communication mediums. Through mobile based applications they will be given tourism friendly
information

The Department will strengthen its Marketing and Branding team and when required will induct
reputed marketing and branding agencies. A special PR agency and marketing agency will be used to
present the Tourism Department activities in an effective way at national as well as international level

This will increase the domestic and foreign tourist traffic in the state as well as increase the duration
of night stays

A brand image for Uttar Pradesh shall be built which shall highlight the elements of U.P that
distinguishes it from the rest of India and promote its image as a destination offering a wide range of
experiences

Greater focus shall be given on regional dispersal so as to refresh and enhance ‘Brand Uttar Pradesh’

The State Government is focused towards branding and marketing of the State, and has initiated Uttar
Pradesh Travel Mart in the year 2015 (for 5 yrs.), U.P. Travel Writer’'s Conclave, International Balloon
Festival, Taj Motor Rally, UP Bird Watching Festival to boost tourism in the state

Tourism information, research and forecasts shall be made more effective to serve the needs of the
industry and government

5.12 Development of Alternate and Niche Products

Uttar Pradesh has bountiful products and array of attractions to offer. Though the tourism industry is focused
around the Heritage and Pilgrim Destinations/Centers of Agra, Varanasi, Lucknow, efforts will be made in
order to take tourism to regional and lesser explored destinations. UP Tourism shall focus on identifying and
developing crucial tourism destinations in phases.

Department of Tourism shall prepare a Tourism Road Map having complete inventory of tourism resources
— products/activities, destinations, potential for tourism development, status of the existing infrastructure,
gaps, and tourism stakeholders along with action plan in phase wise manner.




This will enable the State Tourism to develop and implement target oriented phased development of regional
destinations considering niche tourism products and alternate tourism options. Few of the identified niche
tourism products are discussed below:

5.12.1 Ecotourism and Wildlife Tourism Figure 7 : Niche Products of Uttar Pradesh

Tourism Policy 2016
i.  The Department of Tourism will provide

civic and tourist amenities in national Development of Niche Products
parks and wildlife sanctuaries jointly

along with Forest Department to —{ Ecotourism and Wildlife Tourism ]
ensure visitor satisfaction
) _ —[ Adventure Tourism ]
i. Nature Interpretation Centers, Nature
Camps, Boating, Nature Tour Programs —[ Sports Tourism ]

etc shall be organized

Cultural Tourism

iii. While encouraging wildlife tourism it -
shall be ensured that it does not disturb, Craft, Handloom and Textile Tourism
deteriorate or have any negative impact
on the environment

Rural Tourism

iv. Planning for such destinations
will be done by engaging the local
communities to ensure equitable
distribution of benefits and socio-
economic upliftment of the local
population.

MICE Tourism

Medical Tourism

Wellness Tourism

v. Trained eco-tourism guides and Film Tourism
naturalists shall be trained and certified
in co-ordination with the Forest
Department

5.12.2 Adventure Tourism

i.  Private sector participation will be encouraged to develop adventure tourism activities like- rock
climbing, bungee jumping, aero sports activities like hot air ballooning, paragliding, parasailing
and water sports centers etc will be developed

i. There will be an arrangement of special incentives to start adventure tourism activities in
Bundelkhand and Vindhya regions

5.12.3 Cultural Tourism

i. The Department will keep on organising several Mahotsavas and events to promote cultural
tourism

i. Financial assistance will be provided for organising traditional fairs

iii. The dates of fairs/festivals will be publicized for the next ten years in the publicity materials and
events of the state

5.12.4 Craft / Handloom and Textile Tourism

i.  Moradabad's craft industry, Bhadohi's carpet industry, Agra’s inlay work and Zardoji, Varanasi’s silk
industry, Gorakhpur’s terracota, Nijamabad and Khurja's pottery industry and Lucknow's chikan
industry are world famous
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5.12.7

5.12.8
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Shilpgrams and Shilp Bazaars will be established across the state to promote UP’s rich Handicraft
legacy

The state shall develop textile tourism circuits to promote the indigenous art by linking it to major
tourist destinations

Rural Tourism

Under Rural Tourism Policy, villages will be identified which are associated with special art forms
or handicraft, music genre with a view to introduce foreign tourists and encourage their stay
in the State. This shall enable tourists to experience special village cuisine, culture and arts.
Comprehensive village development plans to be prepared to boost tourism in rural areas

Promotion of Self Employment in Tourism Sector

To enhance the employment opportunities in tourism industry a grant upto INR 10 Lakhs can be
availed by fast food centres, souvenir shops, operation of buses, taxies, adventure sports, camp
sites, garages, etc

MICE Tourism

Conference, convention and exhibitions have today become an intrinsic part of Tourism. To project
Uttar Pradesh in the forthcoming years as a MICE destination department of tourism will take the
following initiatives-

In collaboration with private entrepreneurs Convention centers will be established for trade fair,
seminar, exhibition etc in Noida, Agra, Lucknow and Varanasi which are ideal tourism centers for
MICE tourism in Uttar Pradesh

Private entrepreneurs will be provided land on priority to invest in Conventions

The new Convention Centers being constructed will be provided rebate in taxes for the first five
years of business

The MICE facilities in the state will be widely promoted and publicized
Medical Tourism

Tourism department with active participation from the private sector and tour operators shall
develop packages suited for the medical rehabilitation. These facilities in the state will be widely
promoted and publicized. Such facilities at Noida and Lucknow can attract medical tourists

Wellness Tourism

Uttar Pradesh has been the procreator of Yog and Ayurveda. Ancient treatment systems are still
available here. For promotion of health tourism the Tourism Department will take the following
initiatives:

Identify specialized centers of Yoga, Ayurveda, Unani systems and will prepare their data base
Loan will be sanctioned to encourage Yoga/Ayurveda centers

Arrangement for the training of Yoga and Spa personnel will be done with the help of private
institutions

Encouragement to Theme Park, Amusement Park, Water park

To promote the establishment of new theme parks, amusement parks and water parks department
of tourism has already floated a separate policy through which the department shall provide
additional subsidies and incentives.




5.12.11

Sports Tourism

Promotion of important sports facilities in the State such as Budh International Circuit in Greater
Noida, Golf Course in Noida and Lucknow, Badminton Academy in Lucknow and International
Cricket Stadium in Kanpur are existing

Ravine Motor Sports and International Cricket Stadium shall be established in Lucknow for further
attracting sports tourism

Film Tourism

Uttar Pradesh has been a traditional hot-spot of film shooting locations varying from the Taj-
Mahal, Ghats of Varanasi amongst others

The Department of Tourism shall facilitate for the creation of a symbiotic relationship between the
production houses and the state

Uttar Pradesh Film Policy 2015 is acting as a great facilitated and is suitably addressing the needs
of the film industry

Potential locations for above mentioned tourism products have been envisaged in the table below:

Table 2

S. No.

: Locations for Niche Tourism products

Tourism Segment Potential Locations

1 Ecotourism and Wildlife Dudhwa, Katerniaghat, Pilibhit Tiger Reserve, Chambal WLS and other bird sanctuaries etc.
2 Adventure Tourism / Aero | Aero Sports- Devangana Valley (Chitrakoot), Kalinjar (Banda)
Sports / Water Sports Water Sports - Urmil Sagar (Mahoba), Charkhari (Mahoba), Gadhmau, Pahuj Dam, Baruasagar —
Jhansi; Talbehat , Govindsagar, Jakhlaun, Sumera Talab — Lalitpur,
Adventure/Camping — Deogarh
3 Sports Tourism F1Track Greater Noida, Golf course in Noida and Lucknow, Badminton Academy in Lucknow,
International Cricket Stadium in Kanpur
4 Cultural Tourism Lucknow , Varanasi, Mathura etc.
5 Crafts/Handloom and Lucknow, Badhoi, Varanasi, Allahabad, Azamgarh, Kanpur, Agra, Bareilly, Moradabad, Saharanpur,
Textiles Khurja, Pilkhua
6 Rural Tourism Agra, Lucknow, Varanasi, Azamgarh
7 MICE Tourism Noida, Lucknow, Varanasi, Agra
8 Medical Tourism Noida, Lucknow
9 Wellness Tourism Varanasi, Agra,
10 Film Tourism Agra, Lucknow, Varanasi, Kanpur, Noida, Jhansi, Mathura, Vrindavan
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5.13 Responsible Tourism and Preventive Health Care

Responsible tourism can be defined as ‘Making better places for people to live in and better places for
people to visit’ (Cape Town Declaration)

In this vein Department of tourism would like to promote tourism that has less impact on the environment
and ensures equitable share of benefits to the local population as well as improves their quality of life.

i. The department of tourism proposes to work closely with the department of health and family welfare
to set up preventive health camps in the tourist destinations where such facilities are inaccessible to
the local population

i.  Another priority is the need for participation of local communities in tourism development and creation
of collaborative community groups. Towards achieving this objective the initiative of Uttar Pradesh Pro-
Poor Tourism Development Project will provide significant boost to increase tourism-related benefits
for local communities in targeted destinations

iii.  For the development of responsible tourism in the state a system for classifying tourism services will

Figure 8 : Community Groups for Responsible Tourism

Community Groups for Responsible Tourism Development

v/ Building the capacity of local communities to realise the
potential valueof their natural and cultural heritage to create
tourism enterprise opportunities

v' Organising community group structures and leveraging on
establishment of institutional framework

v' Introduce destination development and management
concepts by formalising community groups to manage the
entire destination

v Comprehensive training and capacity building to local
communities to ensure sustainance of the efforts

v' Facilitation for destination branding and market linkage
support including to lucrative international markets

be implemented. Tourism enterprises will be classified in various categories on the basis of quality
standard and special programmes will be run to award and encourage such tourism enterprises which
are developing responsible tourism

5.14 Safety of Tourism and prevention from exploitation

Often miscreants & notorious elements chase tourists and disturb them with their activities. To stop this
exploitation of tourists, an Act will be drafted under which such activities will be made punishable. Under
this act various services will be standardized and competent service providers will be given recognition so
that tourists are saved from unwanted people

5.15 Strengthening of the Tourism Department

i. To give impetus to the tourism development in the state the present tourism organizational structure
will be strengthened. Efforts will be made to open tourism offices in every division and district




To modernize the working-system of tourism department preference will be given to e-communication
and computerization

Establishment of tourism and exhibition research cell - Tourism Research Cell will be established to
collect the data related to tourism and doing research on it. In the same way an exhibition cell will be
established for effective participation in the country and abroad for the wide promotion-publicity of
tourism places in the state and abroad

Establishment of Tourism Research and Exhibition Council — A Tourism Research council will be
constituted for the collection and analysis of data related to tourism. An Exhibition Council shall be
constituted to promote the tourist destinations of the state effectively at national and international
levels

For specialization in tourism sector special training programmes will be run for the newly joining
personnel in the department. For this, assistance will be sought from reputed specialized institutions
of the country

5.16 Strengthening of the Tourism Corporation

Non-profitable and closed units of Tourism Corporation will be given on lease to private sector
Corporation’s profitable and major units will be upgraded
Tour Packaging will be made the main activity of Tourism Corporation

There will be a special provision for training the personnel of Tourism Corporation

5.17 Strategies for inclusive tourism development

Tourism will be focused in potential under developed areas, so that employment opportunities are
created. For this purpose tourism will be promoted through Heritage Arc, Rural Tourism and other
inclusive tourism circuit development strategies

Facilitate and encourage local employment opportunities through development of alternate tourism
segments

Strengthen tourism sector in the State to generate employment potential, create socio-economic
harmony and boost economic growth of the state

Recently launched World Bank's project of Pro-Poor Tourism is one such initiative of Uttar Pradesh, which
will help in economic upliftment of the poor by inclusive development and planning of tourism assets and
infrastructure

Figure 9 : Snapshot of World Bank funded, Pro-Poor Tourism Project by UP Tourism

Pro-Poor Tourism — Project
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Implemnting Agency : Department of Tourism UP Components b
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related benefits for local communities in targeted ¥~ Tourist Products Development and

destinations Management

Total Project Cost = 300 mi USD v Support to Local Economic Development

Total Bank Funding = 210 mi USD v~ Project Management
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5.18 Strategies for Optimum use of Technology

Vi.

Vii.

viii.

Innovation and technological development in the tourism sector shall be facilitated

Digital Marketing techniques shall be utilized to inform and educate tourists on the uniqueness of the
tourist destinations and products thereby enhancing the State’s image and perception

Department of Tourism has created mobile application and knowledge based games to cater to the
new generation of tourists visiting U.P

The Department of Tourism portal www.uptourism.gov.in shall be the primary gateway for all consumer
and trade marketing programmes

Online booking shall be provided for UPSTDC units & Package tours

Optimum utilization of social networking services i.e. Twitter handle, Facebook page etc. shall be
made

Tourist destinations will be equipped with modern telecommunication facilities and ICT

Further enhanced applications and mobile games shall be designed to attract tourists

5.19 Validity of Tourism Policy

The Tourism Policy shall be valid for 05 (five) Years
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Department of Tourism shall pay emphasis on youth, women, under privileged and disadvantaged
sections of the society .Skill trainings and Capacity Building workshops shall be organized to make
them employable in the tourism sector

All efforts shall be made to develop skills required for the tourism sector with help of National level
apex institutes- like [ITM, IIFM, Culinary Inst. Noida, IHMs etc

A pool of consultants / experts shall be empanelled to provide necessary training like general
etiquettes, English speaking and other languages, cooking, nature guides, heritage guides, resort
operations etc as required

Department of Tourism shall periodically identify interested youths, operators, students, entrepreneurs
to provide capacity building and training in the hospitality sector — some of such themes are as follows
— Naturalist, Heritage Monument Guides, General Etiquettes/Guest Handling, Guest PR, Cooking,
House-keeping, F&B, Language Proficiency - English / French / Japanese / Spanish / Chinese etc

Certification - Department of Tourism will periodically certify tourism sector workforce and arrange
refresher courses for earlier certified guides for standardization and knowledge upgradation

Feedback and 3 Party Skill Assessment of Trainings provided andTrainees after completion of trainings

The Department of Tourism will also encourage Hoteliers/Travel Operators/Tour Agents to induct
trained and certified guides/workforce for better absorption in the tourism sector

Incentives and Subsidies to Private. Sector in Skill Development and Training in tourism sector

Convergence with Central government schemes like Hunar se Rozgar Yojana of Ministry of Tourism
and other ministries shall be ensured

Department of Tourism shall make provisions for training and capacity building of disadvantaged,
underprivileged and economic weaker sections of the society in tourism and allied domains as per
requirements

MKITM shall be upgraded and made the nodal agency for imparting tourism training in the State. The
institute shall be supported by regular government grant
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xii.  Tourism Data Analysis is the most crucial aspect for tourism planning. Hence a research and statistical
wing shall be established at the head quarter level to conduct researches on various tourism issues
and provide appropriate data for tourism forecasts

xiii. State-level awards will be given to encourage organizations working in the field of tourism for
appreciation and recognition -. The organizations in different categories will include —Tourist Place
with Best Cleanliness, Best Innovative Tourism Scheme, Best Eco Tourism Project, Best Hotel, Best
Transport Operator, Best Tour Operator, Best Travel Agency, Restaurant Promoting Best Local Cuisine
etc. nominations will be invited for these categories. Separate budget provision will be made for
providing the Awards and organizing the award function










Digital and Social Media

In the present interlinked world a fast way of reaching potential tourists is effective promotion through
digital media.

The digital medium will be developed to have a seamless integration with the tourism offerings. It will play
an instrumental role to connect tourists with the tourism authorities, receive information, updates, booking
tours, share experiences, provide suggestions and feedback.

The Tourism Department will use social avenues to advertise and position the tourism products

Web portal: The tourism web portal will be redesigned to provide all necessary information, tour
booking, facilitate to tourists at their fingertips. To succeed online, the focus will be to engage tourists
so that they return repeatedly. Towards achieving this objective efforts will be made to introduce Virtual
Tours

Social Media: This will aim in launching contests and campaigns like photography contest, tour
challenge, quiz on social media platforms like Facebook, Twitter, You Tube, etc for deepening tourist
engagement

Mobile App: Provision of a mobile “app” not only bridges the rural-urban divide virtually but also
makes communication more efficient. In the second phase, an “app” working entirely offline can
also be considered, basis feedback on the online app. Ministry of Tourism, Government of India has
recently launched the “Incredible India” mobile app that will give domestic and international travelers
access to government-recognized tourism service providers and details about places of interest on
a real time basis. Efforts will be made to develop UP Tourism mobile application on key operating
platforms (iOS & Android) which should be easy to install and shall provide following services:

v' Sharing tourist information, guidance, updates, tracking, reservations, booking tours, register
complaints/feedback, contact officials

v" GlS/location feature on the app can be utilized to develop various safety and tourist guidance
features

v' SOS feature should enable the tourist to connect with the nearby police station/tourist facility cell/
hospital facility in an emergency situation with a simple click on their personal mobile phones/
hand held device. This feature should include crucial information like tourist records, exact tourist
location and tracking features for the rescue team to track and connect







Incentives & Concessions

8.1

The following Incentives are proposed to enhance the tourism arrivals and investment in tourism

infrastructure:

Figure 10 : Incentives and Concessions for Tourism Units
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Table 3 : Incentives and Concessions for Tourism Units

S.No. Incentives Type Description
1 Interest Subsidy to new 5% for 1st 3 years — for bank loans upto INR 2 crore
tourism units 3% for 1st 3 years — For bank loans more than INR 2 crore and less than INR 5crore
2 Capital Subsidy to new 15% or INR 7.5 crores whichever is less for all projects where bank loan is more
tourism units than INR5 crores and upto INR 50 crores
15% or INR 10 crores whichever is less for projects coming up in Bundelkhand, &
Buddhist Circuits where bank loan is more than INR5 crores and upto INR 50 crores
3 Stamp Duty Concessions 100% stamp duty for land transfer charges of Heritage hotels will be reimbursed by
the Tourism Department
50% stamp duty for land transfer charges of other tourism units will be reimbursed
by the Tourism Department after start of operations
4 Conversion and Land use conversion and development charges shall be waived off for all new
Development Charges tourism units
5 Luxury Tax Exemption for all new tourism accommodation units for the next five years
6 Paying Guest and bread and . N
Breakfast Units To be remain under residential category
7 Trade Tax Restaurants in newly constructed hotels to be exempted from trade tax for the first
five years of operations
8 Entertainment Tax Newly constructed theme parks, amusement parks and water parks to be exempted
for the next five years

8.2 Committee for Sanctioning of Incentives and Concessions

A Committee for sanctioning of incentives and concessions shall be constituted as follows:

Table 4 : Composition of Committee for Sanctioning Incentives and Concessions

Designation/Department Title (SLC)
1. Chief Secretary President
2. Principal Secretary, Infrastructure and Industrial Development Member
3. Principal Secretary Tourism Member
4 Principal Secretary Finance Member
. Principal Secretary Culture Member
6. Director General Tourism Member Secretary

8.3 Prerequisites for grant of Incentives and Concessions

i. Registration: The eligible tourism units who wish to apply for the incentives and concessions shall be
required to register (within 6 months of start of operations) with Department of Tourism, Govt. of Uttar
Pradesh and obtain registration certificate from DG, Tourism

ii.  Subsidy on interest will be applicable for a maximum period of 3 years from the date of approval of
loan

iii.  The total benefits accrued from subsidies shall not be more than the cost of the project




Vi.

Vii.

viii.

It shall be mandatory to operate the beneficiary tourism units for the next five years

If the tourism unit does not abide by these terms and conditions then it will have to return the subsidy
amount with a 15% simple interest to the state otherwise it will be recovered as the land revenue

The tourism units receiving incentives and concessions shall obtain no-objection certificates, requisite
approvals and adhere to the guidelines of the Department of Tourism. Failure to comply with these
provisions shall lead to the cancellation of all incentives and subsidies

The tourism unit will have to abide by the labor laws and minimum wages act as applicable

All the tourism units shall to report their operations, employment generation, audited financial
statements and details of incentives received to the department of tourism on a half yearly basis

All matters of dispute, interpretation, contention under this policy will be referred to the Committee
constituted under the chairmanship of Chief Secretary, whose decision will be final and binding

8.4 Tourism activities covered under tourism industry

The following tourism activities will be covered under the tourism industry :

4

v

Hotels, Motels and Restaurants
Heritage Hotels

Wayside facilities on National Highways or
State Highways wherein restaurants and
parking are available

Tourist resort/tourist village

Theme Park, Amusement park & \Water
parks

Nature Walk, City Walk, Heritage Walk,
Cycle Tours etc

Production and marketing of traditional
crafts and other artwork

Work related to maintenance of cultural
and historical heritage

Promotion to establishment and running
of museums

Tourism/ Hotel Management Institutes

Tourism activities related to environment
conservation/jungle safari/jungle lodge etc

Homestay scheme (Bread and Breakfast)

Organizing and development of Adventure
activities such as — trekking, rock climbing,
water sports, boat race, skating, fishing,
aero sports etc

v
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Package tours, conducted tours

Caravan, cruise boats, Yatch, house boats
and establishment of boats clubs

Establishment and operation of ropeway
Yoga, Ayurveda and Naturopathy institutes
Travel agent/Tour Operation Company.
Operation of helium and hot air balloon
Activities in Rural tourism

Spa & health resorts.

MICE convention center (minimum area of
10,000 sq ft)




Way Forward




9.1 Road map of Tourism Sector

The roadmap for the effective implementation of the policy is summarized below:

Figure 11 : Roadmap for Uttar Pradesh Tourism Policy 2016

Tourism
Roadmap
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Preparation of Vision Document
Launch of Tourism Policy

Focusing on products and initiatives as identified in the Tourism Policy in
consultation with industry and relevant stakeholders

Infrastructure gap assessment of existing Circuits / Destinations
Identification of projects, block cost estimates, mode of funding

Development of Land Banks
Transaction advisory services to leverage private sector participation in
investments and effective maintenance of Tourism Assets and destinations

Tie up with Apex institutes —IITs, [IMs, [IFM, IHMs etc,
Creation of a pool of experts —training etc
Certification of tourism and hospitality sector workforce for standardization

Engagement of Top Branding and Marketing Firms
Events, Road shows, Fairs and Festivals on the lines of Taj Mahotsav
Innovative events like Hot air ballooning, Bird Festivals
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9.2 Leveraging Funding

The Department of Tourism Uttar Pradesh acknowledges enormous quantum of funding required to bridge
the existing gaps in Tourism sector in the state. Hence it intends to leverage funding from other sources like
Central Government, Bilateral and Multilateral agencies as below:

v

v

v

v

v

Ministry of Tourism : Schemes like Swadesh Darshan, PRASAD, Hunar se Rozgar Yojana etc
Ministry of Urban Development : Smart Cities, AMRUT, HRIDAY

Ministry of Rural Development Schemes

The World Bank , ADB, JICA etc

Leveraging the potential of private sector investments on PPP mode

9.3 Development of Potential Land banks

There is a good land bank available with the Department of Tourism Uttar Pradesh. This land bank has the
potential to be developed effectively to generate requisite resources to meet needs of the tourism sector
in the state. For this the following action is envisaged:

v

v

Create an exhaustive Tourism Land Bank
Prioritize land parcels based on transparent and robust tourism development principles

Special focus on areas having immense tourism potential but are relatively underdeveloped eg:
Bundelkhand region, Eco Tourism zones like Dudhwa amongst others

Prepare a robust plan to develop these Land parcels and effectively leverage private investments to
develop superior Tourism assets and destinations

Develop PPP projects for tourism on new theme based criterion eg : Business and Leisure, Eco-
Tourism , Budget, Rural, Heritage, Adventure, Wellness, Medical etc
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5. g e, TeT Rided FAEI0T gaRT AMAT AP HeTT

6. FFafeerd T g fABRY ey g

RS TEdT & JHeJAIG g Fliohd 3T AATT &1 IToal fhar fvar Sirer gearad

7.3

1.7qey gRg reeT

2. yAE afud, wdes PSR

3. 9@ g, fad qeE

4. 9@ |, §ERid HqeTg

5. 9A7@ |, s fsor qeE

6. 3TENETUT Icled, TOTHOIMSO e

7. 9T, 3TSOTIOTHO TWAS g g

8. 37E78T, JOHI0TTOIROTO e

9. fasmmame ey, arEqeen HhI, TGS faeafaerery e

10. AT, e Ferg afaa
11. 9T ERET0T aredfae ATHAT Fex T

YT & g & Arafaf@a f@as va odf & sme gem:-
1.3ﬁwmﬁ¢mﬁamﬂm$maﬁrﬁﬂm1950$q§§3ﬂﬁl
2. Tl oft TORTE Hgcd & #ael T Ay fAAVATT 1 FyrEFsT JUTad
@I S| 3EThdl s« W 38H fhar S arer fRar o gaR &

AR B3/ aRada/gurRAE-@E 3 3ucet adfada v &
3IET TUT 38 HY THET TG arell M|
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3. Tad Aged & HdeT &1 el IRaer 3R Oy &7 &, & foraa Agca
ﬁwﬁww@ﬁ,mmﬁmﬁuﬁeﬂﬁém
gram|

4. 19T T T, TUTIE Aol TAUT T TAATOT 1, TUToT TIRAT T Aeepfcreh
faRrsrarafi/aeoRT3it @ qot af=maes gl

5. 3% RS gl & 3oy AUy JUT FFHG Theo dUl ITd Hife &
el

6. eREST gled, 3T TR Fr VO WH-UT JaT 3T HUA ST JAT THT &8
A i IRFaRe Shaerieh @1 aR=res g1 dar, glaurt va 3mde aRaer
3Tg TR HT G|

7. R gled g@rT Al Al T 3HeTdTell gl fohar STer & o 3refereT & iy
15 9fdrd @TURVT AT & AU AT I MG lell gl IoaqUT SHA
T ST & ThIAT & & H AT S0

8. 3Mdesi & AfUehcs 90 foad H ATAROT foham SR qam 3R v e
# FRol dfgd 3mdea &t B giad B e

74 RS whea T 2014 7 fAfga wrfaur= va 4w ge a glaurd grod w3 &g
AT g, 30 IHJHI § glcel Ues WERee TYAd Tes FellfAfthereil HAT A
RS glea TR & Feffaor &1 F@HIar A& gt

75 gRES Hawl A RS gled & T A Hulold AeT AT w1000
FaHtex a1 o wRar &1 10 gfdera aiftiss afafaftat @ 3w R aer &y
JFAf & S

7.6 1950 ¥ & fafAd 0@ RS oot S srer & FR Al W gl e 40 ¥ 60 e
I3 Vs W dpfoues difcher I STGEAT I Teh dUT TIfehdT T F AT HaA doh
3 g BIC dTgaAl I oY STl T FGEUT X Feh, 1 81 gREST gieelt A aRafela
A T IFATT & SR TH gledl Pl RIS ITUThIel] cFaEUT TR
SHIS 3T TR W GiAREA Helr gl

7.7 TR TAIAT #H, SoAhr WAT o Iecddld 3ol dTel HeeaquT WAeTiden SHARCT S ATh-
HTS d TN TGEAT g IR AT o ol H 37er9T & gREST IV T T
STREN| 386 IV & HATeld & JUh & Hiifh H @gfadd w1 SRen s gah
Srateagsr @ srepsraor giafed #ar

8. e e Sy Hir Fger

weer A &ua wdeet 7 Tffe @ Agcaqul s AgA-ey, T Tel & @-1@r|
Uq 3% faee & fov favaa A w1y i wumoer & Sl g6 S g geir fi
SHAEYT AHHY §ofe T A &F T Fgenfadr @ i Sl sq FI & 6 &7 & gqa
IgaIds gl GaRT MOTHOINRO arfafaftrl & gRfRad uaf, affes deamd &
3efelel 9o Y THNT T FiafSad IR TRART T3 g@RT R Hr S|




9 b 1 B 0 e A W B Co T

TT TR W 9IeT Wcdgd GRS &l ST ATAAIGRT T0-623/41-2014-25 TT0/14,
f&aiier 04.03.2014 garr foram arar 1 a8 9w wiest gath goeans, afafafRat, fawm wwf
& " # HOA HEIAAT TeleT SN Ta I THTET SaRT TAHT AT #1 e
| VT FHT Td dog TN G0N & 30 Gdfa @fed T7 Falg aRwg &
e w@eféfa & sl TeT FlT wed Wicaresd aRwe @ @EGfAAT # Frieade

e fasrmr giAfad sam|
10 yeafdsmir #=f @y Hir eurer

9T AT ¥ TFafeed edaHeiyT GHEASI & R0 d27 wied ¥ TFafeyd
fasmil Td RIAY GUT 3N I areh FHEASN & fAGROT @ Iearaneiy F#Ar Ty B
AT T S| Fg S A0 HEIAA STl EALTT 7 - SR

1-A10 HEIHA SN, IR Fer 3yeTeT

2-F7A YrorEa faemar e

3-7AT TEpfa faemr qeE

A-FA gdea fasmer e

5-F74AT aoT fasmer T

6-FA Mep FHATOT F3TT parra)

7-F3T ISR fasmer Herg

8-FAT Folr fasmer e

9-FA R faerar faemer e

10-74T e faeerar faemr qoeT

11-97@ afa@ta gdesT AT /T
11.  9¥ed ¥ §3 3NN H Joaid a7 FeAaeyd e g [ fafazat s wenfaa

aqﬁqﬁrmgcza:mvﬁa;ﬁma;maﬂrmﬁmml
> 3090 9¥es fafagsr amar e
> glcd ool fAgATgel o Sireel|
> Usliehd gehrsal @l faaw giaer Yehsr R smea|
> gu-aYd w fAETHA 1975 7 Gy fFHar Sream|
12. g¥cd 3HEA N WicHEd U9 giaust

(1) €0 2.00 FUS doh FT dF oAleT Uod FA aTell e SHeAT @ 05 FfAAT sTTST 3UTETT
JH 03 a¥ & foT dur §02.00 F3 & Jf&AF TUT 5.00 IR A FH FH S T ured
HT dTell GdceT Shsdl ' 03 Ufaerd sIrsT 39IeleT 99# 03 av & fav|

(2) 0 5.00 FIZ T A FT dF aleT e Il dlell AT SHISAT I s ol H1 15
Gl 31Yar ®0 7.50 FUS i1 o HA g T Yol Ieleled dUT FeaodUs U stees
gRUY H AT grell ded SHedl o 15 Jfaerd 372dT &0 10.00 F3 St off w3 g &1
YelleTd 3efere |
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(3) eRET gieel & fF eaoT W T arer T ST & 100 gfaerd gfagfd wies
femmer garT &1 SREN T 3w g SISl (Bl Scafe) W e arel ¥ 3¢
1 50 FfcreT fqe1mer @Ry gidqfd 9des ghis & THleld & 3Wied oF gl

(4) 7S gdeo gHSA P H-IRac Yooh Td AR Yooh T Herd @ S|

(5) T8 UdesT AT SHISAT T 3@Tel i aNl deh @A T § FHFel @M S|

(6) 99T AI¥C T 95 UUS FHGRC SHSAT A Yd I Hifd HeA@E—AS IAfAfA A
Saf|

(7) 7 TG gea 7 Farfod WeRee @1 3eTe a9 avf d& $s-¢Fd & Aad 1@ S|

(8) wear H A WAHT @ Ty Mo UIh, WeiHeT UIF UG dTeX I N JHere 9 gt
dh HARST X A HFd I@T SR

13. W vd gRud f wisfa &g Rentea @y &1 Tew B R S

gEarad -

1. 7& gid 3reget
2. 9@ g, 3aeUrde vd e fasmma qex
3. 9HE HiEd, TesT BiLe)
4. 979 afaq, faq e
5. y7@ g, @&pfd e
6. HgTTeIC eI, Theat Hery @i

14, WrcuTEA Td YRUR 9od FA ¥ AqAIAT 0 el

1. qdce ghS I Weded Td GAUW UIed olel g Tead fqemr & doflenor e
AT 9 (JUFH/FT TATIA 6 ATE F k) ToHauT YHOT T Helfaleerh qdest
ganr feeia forar S|

2. STTSI-30EeT T ST HOT Fihd glel 1 TRy & 3tfRehctar 5 ¥ T 3@ do gy
gram

3. 3ffeTfld YRR & Hehel TNT Hel IRAISEAT Hed § 3H&h AL gram|

4. U¥T SRS HT TATS AP qig auf oIeh RRY Sier & arearar g

5. TdTH SIS GART IS At T IeqUlelal g1 fohar STTelm & ar 3iefarel v RN 15 wfcrerd
TIYUROT SATST & TN ATHA Y IIMAT AT R 32T FHRT Tl -Iod & b
& ® H H AR

6. WichE T4 FAUMT U Hel dlell YA FhE H FHAEA IAGRT  FHOT
O/ 3TTATCH/ERIT-FAERM T ATelel AT M| Ulefel o FIA T &M H e AT earT
WicHTge Td AU arvd o o S|

7. 94 SIS EART AT ol TUT eI Holgl ITAfas &1 uree foar S|

8. UdcH SHIS @RI el VR Foied, faehar arf¥er o aar urea & o=y dicareg=
TR & ooy F qies AT &t rduarie 3af F afRd ®7 @ sr@ed awr
S|

9. el off fare 3rar feam-fAdeit & Tusedr & @eawtr A HEg afdd Agled i ezaidr
A aifsa wfdfa & ok sifeas gem




15. @ wdea afafRfa # wdea 3@ & seadia AET FTeen|
1.  gico/Aled qur R

2. et gledt
3. TS AR Jyar oAET W YT 0@ ANl AU, el WERve U uifder
gfaer 3ucrstr gl

4. gRee RagRee @es
5.  fIF U, TRgEAeCe U U9 el 9
6. A ot R a1, gReet arh, Fefher g3 geate
7. 9REIRE RIeT TUT 3 FHefpfaat & HAaTor va fqgore
8 qiEhfas vd Ufderfls erigdi/erast & ERaTor Fa S
9.  wIcARIed YaeH HEAT HT TATIA|
10.  wATeRoir @RaTor & S wied afafaftgr/sire anrr 3nfe|
11, = Al (IS ) Arsteln
TR TICH 3 Wl 3G H HAS F FiRIETor Faehy &
13.  &Ndl, %ol dle, AT, §13H Sic UG dIc Ford i FAIeT
14, Yoo AW (A9 Q) A TAAT T HATeled
15. T, 31gde Ud yiepfas Tfhear HEum
16.  Edel TAUC/E TR T
17.  @fo# vd gie W3R ool 1 Hellolel
18.  ImHIOT 9¥ea
19. ¥91 U9 gy Rafe
20. FSH Fealed e (FH T A ¢ golR JIhIe FRUYT TR
o TTH 3T A TS FHEASN & RIEROT T Tehel Aol YOGl eqaedm 3R gemrdr
FATS ST
16. Bled 3ANT B Heq He[Aed Flaerd
1. 9 afafafedt &1 TUuer &g qell vd aAeior & @ A T gEdlecior
(FeoTarster) oot foRel 9o & o & fanam ST auT 56 W A o 7 g
gl Feafoud AT garT 08 wider gAf W el &1 # 60 fEAr # qur arHr
g 7 45 R F FAET FRAE qUT H ST gl 3Fd FHAE & geard, iy
N HIAATE! FFAfeUd AT GaRT G A SN A Fodolel Tolld P EHd
HIAT S|
2. Wl & F gied AT g 3IAAT @ gAEEd JTaRednsi afgd A
T e 90 AT & IR AR 39 @ TITRROT GaRT RN 9 FTe
SITEAT Tl |

3. Udee @Y 3T A ol feAT SIRAET T 3¢ 1 3efAed HHAE Fiaurd et
I ST J2AT:-
1-GTfAHAT & IUR W fdegd HR & FHid|
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29T 3GART & Y& & AT 3¢Aen @ #Hifa, st 3caf@ar & swHar &
T &%l & foIv {7 3Teletr iy S|
35T9R FITH-STeT HEAT EaRT 351 W HERITST gt arer ¢ard dr Hifd gieal W
I
43 & #, giea fAToT & IgHeaar gl
5-99¢eT SHIGA/TICA 3TN & Heddld 3Tel dlel GIed Ud AMAL A7 3T Fr
GlE T 30 gfaerd d¢ & T Fa H e
6-3¢hIAN Y ITHT 3T FHET Fiaurd|
17. weor s F@ren
1. gdeaht & U 39U HAUT Th gue WA P S 8 & T 9
fhu Smear|
2. 9 A qdehl H caRed FETIT Yelel U Silel @ TR 3ehl & Ueh qdceh gedellset
0 24 x 7 TS ThaT 9141 &1 30 W &=, 3l & efar goq@ faceh smwmsi o
o aTciTeTy dr giauT 3uclety IS SATCAN|
3. e Yiod T FET dora] el HgcaquT Yde Tl WX geAhl el i STea|
4. FrRTSET TR W gl arel gdeaT e # fasmr & sufeufa giafRad #r
SuE|
5. gel/facel FORT 7 U AT AT T e H g FUR H1 G Fohar e
6. Tehell, TAOSTON0 AT 3TN Td HEYTA & HGAWT ¥ Hgeaqul Gdee Aeciedi N
qES JfRAF Ty FRE
7. 3afArse yeete, AfAees qur Faeoar AR 7 Agcaqol derer o arelr FEATt
P 9 Tl T HFA Tome g IR AT e
8. Tdied &1 # A I & are AfFadi/ETIdT H Weded 8 Uod T
WERR et o S s & wied & &fF & 37§83l ganm el
3redr giawr gare T o & faffiesr A0t fr Feast 7 @ddts ah-gu wHhew
e, FIASS AdT G IoTell, HaASS S TRH Walee, HIASS giee, HIASS
TEEUIE MO, HIASS TR 3R, HAASS Tael Voladll, HaASS TAAT hsiel
SETdT ol dlel WER=E eI glaT| W 8 areichel AT T ST | EhR HT
AT TETeT &et, AT el 3G & fIT 37emeT @ ot & wrfaune fasar smaem|
9. AfgeT et H G W AAY &9 @ €A dhiead fhar S| HgeaqoT adea
el W gREe qferd T cgaear i1 e
10.2019eh FOR-SER GaRT Y&2T I BT I §1U5 & T # T fhar S|
18. 3O WU N TH FIVS T H FATIAT

I 30 9 & ofd [AuRe &q <a9s TaR-96R fHar s

2. Uded W TOIdT & F 3EET A IWPRT F e et ARG vd gl wdewt Hr
YT T dEAS gd g aROR S & o ewnfed fRam Sidem swe
Iecdid 3o e Tl @ 3R RF FHNT F 6 g IF F Ieaerd
RT-TEAS-IRIVET IRETT & FHYGAT 26 STiUer H Uded Tl & gIceT




Terra/dicdfentor qur sraeumasr giaer &1 e fhar sder | & v @
grafeud Afafafdal w Ry so far sRem e 3méh &1 aR-gar five,
gacifae, Bfoee va 3m3e SR AfEar & Aty & gea TR W fFar s,
T U # 3 arel R U9 facelt wiesl &7 AR dedm Jur U
vare # gerer gl

3. WS & WHE BATS 37SS), d TAUA T TH HFI W GACH T FIA A 8]
TS AT Fhoal T TATIAT T SR

4. TH WETARS T FFda Rve g sdaa@s g 3M3esk Af3ar & Aregq o
ToT I ST T ofa AEry smweh

5. OACHA-TER GoTelr # ARrer ATSAT &1 s 3w fhar seen| fysmehy dearse,
e, feaey 9o 3nfe & AR 31t Toey fehar siwam)

6. freAl I MY Ted-YIR T ACIH F17 earm| red FATERT FI 38R eer
& ed-Fuell W oAt #et g Tea faemr &y &9 @ dieafea
IR geer 1 e N 3@ &g fadw 3Rl g

7. 30 S & I T IOV UEeHl TUTEEATACT Holll, o gl HRITRY
faemsil, amefior RAIeusRT & wded & SEr Swem| I gded Afd @ 3uer
qo-{dg'(fqeir:d I GIEXTST & geltent H 81 of SIrm Sirwa|

8. WA H IMANfIT 8 aret URFIRS Aell, 9esT HglcHal, AgRI, 3cqar e Fr
IS TR TR JIR-JAR Feh 3o 3 TG N IRTAT el T TUFT ATETH
FAT S|

9. cu-facyr & g1 arel YdeT TFEACT, Sl ACH H IfAsnaar X 9w & g
vl @ faed SR & aRTET #r Swer| 9@ USE a 3ecRkiser sfeeaer
W S M HT HGAEEY ST H GICH Hl IR YU & TheaT Hhvol 4
IR T S|

10. g HeA AR Td AR ATCTAT 1 Tgek 3T FX GACHT T AT 3ToTeE
T SREN| ASTSe 9H8 TCelloheleid, & ATEIH T 3o JAcd 3TN SATThRT
3qeretT HIAT S|

11. 9des AT ganrT fFd e aTel FihaTal T 98k &9 ¥ TSET T IeaRIser T
Jeol W Y A 8 U fafirse d103mo voledll @ b woedr 1 39T
T SeT|

19. dwfeus gdea &1 Rew

mew
YA F WHGY T Siiae P TACH F Aodid @ @ g, o fsmer &
TEANT ¥ o7 9 &1 fawra fhar smeem|

2. AR &, FlehTI, Grehfceh HHOT HRIEHH G AT U Sder|
3. Ieg 9ded H Sgrar & §U FH SId B P LA @ A o q2;awor
&fd o 9§
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19.2. 9efA® wiesd
fash & & dgdier & yger # wefas sigr afafafeay, guris Famsfeder, o
forT ST
® To@Us J fawty & # Agfie qdee afafaftral URes el W 49V sedfoced
1 cIger $r g
19.3. WiEpfa® qdea Ht Fgrar

® Jiepider T #T FoEr &l g YU TR W Heleqal o1 ST fqmT gary
fRar SIrar gam|
® IRFIRSE Aall & ST H o TgaeT e fRar smeem|
® FoI-HEIcHa! T WA 10 ISt g 3MATeTeT fafdai qd & s & Smeaf|
19.4. F19E TREA H Farar
® 3T YA FEARICT Fe3 HT el T FUCETE H RAeT 3G, kT &l Hrelel
31T, 3PRT & FoTel I T SRarsHT, IRIVTET HT [Fosh 3T, IRGYR & Wehie],
fSraTae @ o 1 dicdl 3¢, aEas & e e feafaeara
o deal H 3 IRFAT W &g weur # Affie Turel W Rieqanat @ Riew R
T FUIAT H ST
19.5. grHior wes

o AT Wi Afd & el fadel wiewl @ I wewr H AT FERfT &
aRfEIT e 8 0 AT T I TR e S TR faftse o geufar srear
geafley, TIid faer & 5 gfl Jg7 el @ aefor aRdyr & fAaRse sRd
ST, TEHT UG FHon3ll &l e & d@at F1 aex e

19.6. 9¥ed TSR $1 daraT
® wdied 3eANT § F USHIRRE HHa3ii 1 fawffa <=t 8 vre §s dwcd,
Afafey emew, o4, SfFaat F1 Fares, aefae her afafafedr, dea ascy, et
T FATYAT 3T & fAT T0 10 o T & Hefelel T STITUT 9] hr e
19.7. AW

HIhE, HAT S5 T TSNl 3Tl Thea HT Teh HPee 30T &1 b 81 3N
TS HI AT e St H Ueh ASH STEEAUT & T A Giolge A B

3RT @A U9 gRIVET S fF AT 9dead & o 3aT 9eer & 3 e dhog
¢ # ¢3 B, AR, waifaere 3fe 8 Hedeeled deX & TG Aol Seaidat & @y
[GEESSCoRC IR

o Sl 3cTAAT 1 Fedeed oA VX A FdY a3 g Wedried el & faw
WATRFAT & UR TR A 3 HIAT Saf|




® T H IUAY HZH hEeldlol Fl gg TR W JaR-JAR fohar S|

19.8. LT qded
3R GG AT T IPde F Sereh g gl e Rifdhcar geufaar amer o gt
faegae 81 Tavy gded H dorar & 8-
o udew fawmer A, 3dde, o veufadt & faftse segl # Rfdga wem qur
3ART 3MET §8 dIR M|
® AHEAE Feal P AcHfed P & KT 3elarel I
® T g T HFAG & yRIETOT & AN FEAHT & FEAer & TRIGTOT T sgawAr A
S|
19.9. T 9T, TR 9T, dTe U e Y qerar
9Ger 7 gAee F WcHIled el UF FGraT &of & [T &1 377t aTel A qIh/TFgaiAee
qTh/ATeX. T ST ST &l T el o fAT HeARell Y U9 @ TTeel FT & 05
a¥ & fodr o yaraT i S|
19.10. ¥« WAed & Frar
yeer # Agcaqul Wel & &1 # A AlTST H BEe ¥, ATST UF d@A3 H Meth
B, A H JefHee, FAR F IecRisery fohehe wf3ad scanie § dur @ Acd
TAEH T a@AF H Feaiisgry fohohe T3 & Taila g fr 3l dsmaar g1 3
$HE T UG # GATH & INMANTH, GICd 36T & ool [dehrd T AT Hl dgled
& 36T ¥ WU H Gl g H derar fGAqr |
19.11. IMEIRAET ea (Reaififae vd geedaa gdea)

TAAT T A SRETRAAqY 9 & s & aiffica @l W g1 g var v
AT QI o gART Tde fohel oY bR qieRoT &Y &ifd o ggard, TAEY SeEEar
3HY oeTfead g1 OUT §AR AR GRIRTT 97 & 9des faehr & Aerer &

Yo # I deaqul v {Aef@d & 36 & 9ded Qant i aefied el @y
SAGEYT WfE] T SREN| g 3UHAT BT AR AU & AYGUS W AT Ao A
geffd foFaT ST dur W wHed 3euA ot Rewifded Rew efd & W &, @
WEHd T WcHlied A g AT HRihd oy e
20. 9AcHT HT FI&T TG MYOT & T&T

I e TUell WA@Y, B arer, ST 38R, oIk, MSS 3TfG gl Hr dieT
A § TUT 3¢ U ShaAThordl & AT F &1 Gheehl & 38 AT & Uehel g Teh
A vee ommr SR, e dga & afafafRat gusd sarh SReh 3@ e &

Iocate faffiesl YR T QaT3i 1 AeTehiehed FRIT ST TAT HaTH TS Qg HaT FeTe3i
P ATTT YTl I et arfer 3maifdd cafFaal & adesr &t 8T Hir o1 6|
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21, g¥ea fasmer #1 gedaor
1. 9 & wdea e &1 aifd 3o & Hiser e "ores & @i @ geo fohar
ST gy fRAr STeen R Ucdd AUSH 9 Sieue # Yded raerd @rel S
qh|
2. gdee fqomT & HRE-GUMST & YfAh ol g $-TURUT T HEGEIRIOT i
grafAsdr & Sruef|
3. UdeH IHUT Td GERUA ThisS hl TATTA-9hC & FFaetic 3Mehsl Hl Fehcar
A AU 3HH FFIH H U ol & TIU Ghee I@ele Jehiss &l T AT
A TR I HifS v Ud qdesT Tl T U Ud cer-fager H ude yaR-
TaR 8] fafdest weelt va fager 7 wemrd Gor @ wfaemer g U geReE yehrss
TATYAT I S
4. Tasmer i Jar F I AT AIETT FHIHPT B e & F [AAVATT Jei T A &
forT A gfeTor s Temrd S| SHH SU & T ued fayer et &
TN e fohar S|
22. g¥ea faemr &1 gedaor

1. wdee fAarA & IRl T dog TS SHIeAT I fASH 81T H eler W G S
2. forare 1 SmvIE Ud AgcaqUT SISl T 3T fRAT S|
3. T UKTSIaT @l gdes 9T e afarafer e S|
4. gdes 9| & Hiffw g fadw gfieror fv sgaear gl
23. 3% qded Afa 05 (qre) auf & v AT gel
24, 3%d Wded Aifa @ ufa fasmefa dease- uptourism.gov.in o 39es gl




HEAT-12/2016/120(1)/41-2016 TG feATH::
AT o= T Ge=ry Td Taegeh HIIamE! g Five:-

- 9@ gRg, S IeF9rer, 3090
2-  FEFEEE, 3090]

3- wHE @Rd, AT0 FEIH, 30901

4-  3TEYET, ToIEd IRSE, 30901

5- AEUIYT Ud 3 [aehe e, 3090 AT |
6- IV ScUTET HTYF, S090 A |

7- gfaa, e HAATaT HRd TR, 73 el |

8- WHE VAT WRG/ATd, 3090 AT

9- THEA TAHETETET, 3090 AT |

10-  GHED AUSATGFd Ud FHET [SFelTi@h, 3090

11- THAET 39 fAcee/a 3 e JATarT|

12- ga= faAcemn, 3090 I 93esT faer foiers foro |
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Annexure 2 - Tourist Hotspots in Uttar Pradesh

Heritage Arc

v

v

Agraregion

e R

The Heritage Arc in Uttar Pradesh provides an opportunity to explore the state in all its glory.

The Heritage Arc signifies heritage in terms of cultural, historical and natural aspects.

Agra — Taj Mahal, Agra Fort

Fatehpur Sikri - Fort of Akbar

Etah — Patna Bird Sanctuary

Mathura Vrindavan — Birth place of Lord Krishna
Bateshwar -200 ancient shrines

Barsana — Lal Maar Holi

Bah - Chambal Sanctuary

Kannauj — Perfume traditional art

Etawah Lion Safari
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Lucknow region
10.

11.
12.

13.

14.
15.

16.

17.

Varanasi region

18.
19.
20.
21.
22,

e~

Moving on this arc from one end of the state to the other, takes travellers through Agra region,

Lucknow region and Varanasi region, with several exciting destinations along the way.

Lucknow — Imambara and
other monuments
Barabanki - Dewa Sharif
Unnao — Nawabganj Bird
Sanctuary

Naimisharanya — Sacred
Hindu pilgrimage centre
Bithoor — Valmiki Ashram
Rae Bareili — Samaspur
Bird Sanctuary

Ayodhaya — Capital of
Lord Rama Kingdom
Dudhwa National Park

Varanasi — Vishwanath temples & Ghats
Sarnath — Buddhist pilgrim Centre
Ramnagar — Ramnagar Fort

Jaunpur — Sultanate Malik Sarwar,
Vindhyachal — Goddess Vindhyavasini
Temple

Chandauli — Chandraprabha WLS
Mirzapur — Chunar Fort

Sonbhadra — Rock Painting, Ancient
Fossils

Allahabad — Sangam, Magh Mela
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Buddhist Circuit

v" Lord Buddha spent a large part of his life at locations in UP e ' . ; _.'."'-'.. S
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Bundelkhand Circuit
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v" Bundelkhand is the heartland of India with some districts in Uttar Pradesh and some in Madhya Pradesh

v' Rugged palaces & forts, magnificent temples, sculptures, lakes, reservoirs, Ramayana pilgrimage sites

v" Rich culture & historical past —Rani Laxmibai of Jhansi, Chandelas and Bundelas dynasties

Jhansi

Rani Laxmibai of Jhansi, Jhansi
Fort, Barua Sagar, Rani Mahal

Sukwa Dhukwa Weir
Historical Dam with arched
walkways of immense tourist value
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Dashavatar Temple, Jain Temples,
Sidha Ki Gufa, Rajghati etc.
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Kalpi
Chaurasi Gumbaz, Ved Vyas
Temple, Lanka Minar

Mahoba
City of lakes and forts, Granite Sun
temple at Rahila,

Kalinjar
Kalinjar Fort, Neelkanth Temple

Lord Rama spent his exile here;
Hanuman Dhara, Kamad Giri,

and Ram Ghat
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Eco- Tourism Circuit

v' The state has one of the richest biosphere reserves in the Tarai
v This lush green region is home to a host of wild life and fauna

v' Tigers, elephants, deer, crocodiles, dolphins, exquisite bird species and dense vegetation

Katerniaghat WL Sanctuary

Pilibhit Tiger Reserve Girwa River — Fresh water

Tigers, leopards, varieties of deer Tiger, Indian leopard, swamp dophins, Untouched wildlife
and antelopes, elephants and birds deer, hispid hare, Bengal floricans, Elbitat '
Pilibhit Tiger
RaiReserve Dud.hwa
[ National Park
. ©
New Delhi Bareilly @ Katerniaghat
Wildlife Sanctuary

UTTAR O

PRADESH

Agra

National Chambal @ @ gt i Dast
Sanctuary ucknow “o
€ Lion Safari y4np Nawabganj
Etawah Bird Sanctuary

v'Tourism development in line with world best practices on sustainable Eco-Tourism
v'Local Communities will be engaged actively in planning & development process to enusre equitable returns
v'Need to revamp the biodiversity hotspots through sensitization, branding etc to capture tourist mindshare

v'Models to leverage Community based and Private sector funding to be developed sustainably

g7

S Ghamb] Nawabganj Bird éanctaury
National Chambal Sanctuary Siberian cranes are among the

Hlome i Gangere Delinis, Lion Safari Etawah scores of migratory bird species
Crocodiles, Turtles To boast of pure bred Asiatic Lions ¢ rest here
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Annexure 3 - List of available tours/trails/packages of U.P. Tourism

S. No. Package/Trail/Tour Places Covered Duration
1 The Great Awadh Tour Lucknow-Ayodhya-Faizabad-Lucknow 1 Day Pilgrimage/Heritage Tourism
2 Awadh Bird Trail Lucknow — Nawabganj Bird Sanctuary- 1 Day Wildlife Tourism
Lucknow
3 Gomti Ganga Tour Lucknow-Allahabad-Chitrakoot-Lucknow | 1 Night & 2 Days Pilgrimage/Adventure Tourism
4 Awadh Bundelkhand Tour Lucknow — Chitrakoot — Kalinjar — 2 Nights & 3 Days Heritage Tourism
Lucknow
5 Rhino Tiger Trail Lucknow-Dhudhwa-Lucknow 1 Night & 2 Days Wildlife Tourism
6 Devi Darshan Tour Lucknow-Neemsar-Chandrikadevi- 1 Day Pilgrimage Tourism
Lucknow
7 The ITTR Trail of Kannauj Lucknow-Kannauj-Lucknow 1 Day Nature/ Wildlife Tourism
8 Call of Dolphins Lucknow-Katarniaghat-Lucknow 1 Night & 2 Days Wildlife Tourism
9 Lucknow Darshan Lucknow 1 Day Heritage Tourism
10 Awadh Ki Sair (Heritage
Tangaa Ride)
« Package 1: Heritage
Tangaa Ride
« Package 2: Kaiserbagh
Ki Sair
« Package 3:Lucknow
Darshan
e Lucknow on Cycle: Lucknow 4 Hour Heritage/ Adventure Tourism
Route No -1
e Lucknow on Cycle:
Route No -2
e Lucknow By Night
e Lucknow Heritage Walk
« Chowk Old City
 Kaiserbagh Heritage
Walk
1" Ayodhya Darshan Lucknow-Ayodhya-Lucknow 1 Day Pilgrimage/Heritage Tourism
12 The Sufi Trails Lucknow-Deva Sharif-Lucknow 1 Day Pilgrimage Tourism
13 Devi Darshan Package Tour Lucknow-Neemsar-Chandrikadevi- 1 Day Pilgrimage Tourism
(By Bus) Lucknow
14 Agra World Heritage Tour Agra & Chambal Safari, Etawah 3 Nights & 3 Days Heritage/ Wild life Tourism
15 Agra Heritage Tour Agra & Fatehpur Sikri 2 Nights & 2 Days Heritage Tourism
16 Taj Nature Tour Agra, Keetham & Chambal Safari, 3 Nights & 3 Days Heritage/ Wild life Tourism
Etawah
17 Agra Braj Tour Agra & Mathura 3 Nights & 3 Days Heritage/ Pilgrimage Tourism
18 Agra Bird Trail Noida- Agra & Patna Bird Sanctury, 3 Nights & 4 Days Wild life/ Heritage Tourism
Chambal Safari, Etawah




S. No. Package/Trail/Tour Places Covered Duration

19 Agra Darshan (Morning Morning Tour by AC Bus Taj Mahal, Agra ¥ Day Heritage Tourism

Tour) Fort, Itmad-ud-daulah, Sikandara, S &

L.Show

20 Agra Darshan (Evening Evening Tour by AC Bus Taj Mahal, Agra %2 Day Heritage Tourism

Tour) Fort, Itmad-ud-daulah, Mehtab Bagh &

S&L Show

21 The glass trail of Firozabad Agra-Firozabad-Agra 1 Day Industrial Tourism
22 Sangam Kashi Darshan Allahabad-Varanasi-Sarnath 1 Nights & 2 Days Pilgrimage Tourism
23 Prayag Vindhyachal Allahabad-Vindhyachal-Chunar 1 Day Heritage Tourism

Darshan Tour
24 Sangam Bundelkhand Tour Allahabad-Chitrakoot-Kalinjar 1 Nights & 2 Days Heritage Tourism
25 The Great Mughal Tour Delhi—Agra—Fatehpur Sikri-Delhi 1 Nights & 2 Days Heritage Tourism
26 Agra-Braj Tour Delhi—-Mathura-Agra—Fatehpur sikri 1 Nights & 2 Days Heritage/ Pilgrimage Tourism

—Delhi
27 Lord Krishna Tour Lord Krishna Tour 1 Nights & 2 Days Heritage/ Pilgrimage Tourism
Delhi — Mathura — Vrindavan — Delhi
28 Bundelkhand Exotica Jhansi-Orchha-Datia-Sonagir-Jhansi 1 Nights & 2 Days Heritage Tourism
29 Bundelkhand Fortress Tour Jhansi-Orchha-Datia-Sonagir-Jhansi 1 Nights & 2 Days Heritage Tourism
30 Jhansi Darshan Jhansi-Orchha-Jhansi 1 Day Heritage Tourism
31 Kashi Darshan Tour Kashi Darshan 2 Day Heritage/ Pilgrimage Tourism
32 The Buddha Path Varanasi—Kushinagar-Lumbani-Sravasti 7 Days Heritage/ Pilgrimage Tourism
33 Vindhya Darshan Tour Varanasi-Vindhyachal 3 Days Heritage/ Pilgrimage Tourism
34 The Eastern Treasure Varanasi-Vindhyachal-Sonbhadra- 5 Days Heritage/ Pilgrimage Tourism
Chandauli-Ramnagar




Highlights for Investors

Subsidies & Concessions:

Waivers & Exemptions:

Incentives:

Availability of Skilled Resources:

Improved Infrastructure Facilities:

Land Banks:

Investor Friendly environment:

Capital and Intrest Subsidies; Stamp Duty Concessions

Entertainment Tax, Luxury Tax Electricity duty, Conversion
and Development charges

Paying Guest / Bread & Breakfast Units, Restaurants,
Theme, Amusement and Water Park

Enhanced focus of government on skill upgradation in
tourism

UP Tourism working actively to improve last mile
connectivity, ensuring availability of basic infrastructure
facilities and tourist amenities

Effective Development of land parcels for ease of private
sector investment

Dedicated State Level Committee for ensuring ease of
doing business
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YES BANK, India’s fifth largest private sector Bank, is the outcome of the
professional & entrepreneurial commitment, vision & strategy of its Founder
Rana Kapoor and his top management team, to establish a high quality,
customer centric, service driven, private Indian Bank catering to the Future
Businesses of India.

YES BANK has adopted international best practices, the highest standards
of service quality and operational excellence, and offers comprehensive
banking and financial solutions to all its valued customers. YES BANK has a
knowledge driven approach to banking, and a superior customer experience
for its retail, corporate and emerging corporate banking clients. YES BANK
is steadily evolving its organizational character as the Professionals’ Bank of
India with the uncompromising Vision of “Building the Best Quality Bank of
the World in India by 2020!
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