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In 2010, the two day event attracted over 567 local buyers who met with 60 product 
providers. A ratio of 1:9 between seller and buyers is a fantastic proposition for any 
exhibitors.  SATTE Mumbai West is a great opportunity for domestic and foreign 
exhibitors to cover more than one city in country.

For Details Contact : UBM India Pvt Ltd

Mumbai: Sagar Tech Plaza A 615-617  6th Floor Andheri Kurla Road, Saki Naka Junction  Andheri East Mumbai 400 072 
Rahul Sequeira: T        : +91 22 6612 2600  F : +91 22 6612 2626 | M. : +91 98202 42560 | E-mail : rahul.sequeira@ubm.com  info@satte.org

New Delhi: Unit 1604 & 1605 16th Floor  Narian Manzil 23 Barakhamba Road, Connaught Place New Delhi 110 001
Rachna Sondhi:T: +91 11 2376 5551/ 53/54  F: +91 11 2376 5552 | M. : +91 98119 48889 | E-mail: rachna.sondhi@ubm.com  info@satte.org Leela Kempinski, Mumbai

Pragati Maidan, New Delhi

Buy, Sell & Network at
INDIA’S Leading B2B
Travel & Tourism Event

India’s Leading B2B Travel & Tourism Event

SATTE remains our most preferred business 
platform. It is a pure B2B, professionally managed 
and well executed show. As a Tourist Board, we 
remain committed to only B2B exchanges. 
Mumbai has always been our best market and we 
were glad to be at SATTE Mumbai West.

Ashish Sharma
Country Manager for Poland, Saxony and Jordon

I was surprised to meet many agents from 
tier 2 cities many of whom I would not have 
accessed on my own. We got some good 
leads, in fact some of them looks like coming 
through. If you want to know whether I will 
come back again next year, certainly I will, 
for sure.

Tekla Maira
Country Manager, Fairmont Hotels

TestimonialsTestimonials

15-16 February, 2012
Now, you can do Mumbai and the West, along with SATTE in New Delhi. Introducing 
MUMBAIWEST, back to back to give you that additional advantage.

Based upon exhibitor feedback and your needs to do more than one market in one trip to India, we are pleased 
to announce this special addition to SATTE 2012, a companion event, back to back to SATTE in New Delhi. Two days of 
B2B meetings with the trade from all over Mumbai, Pune, Aurangabad, Nashik, Ahmedabad. Expect to meet with 
over 1000 agents from the western region.

Mumbai West is now open for bookings. 
Cost of Participation:  ` 70,000 / US$ 1595 plus 10.30% Service Tax (The show is based upon table spaces only)

About UBM India:
UBM India is a part of United Business Media Limited (www.ubm.com) a leading global business media company.  UBM India started 

operations with head office in Mumbai in May 2006 and subsequently opened branch offices in Delhi, Bangalore, and Chennai. The offices are 

designed to provide an operational base for all UBM’s businesses as they develop their activities across the sub-continent.

UBM is familiar with the travel and tourism industry as it has a wide portfolio of travel & tourism products / brands such as, TTG UK, The 

World Route Development Forum (Routes), OAG Aviation and Travel Trends Today (T3). TTG is the leading UK travel trade media brand 

which keeps informing and inspiring travel professionals across print, online and events channels every week. The World Route Development 

Forum (Routes) is an industry leading, global networking event at which airlines, airports, suppliers and industry observers meet to generate 

and develop new aviation routes worldwide, as well as manage existing aviation route networks. OAG Aviation is recognized for its 

comprehensive information and services to the world’s airlines, airports, global distribution systems, aircraft manufacturers, financial 

institutions, government agencies and travel planners. T3 has been India’s leading travel trade magazine. With its excellent content it has kept 

the Indian travel trade updated and informed for over two decades. Apart from tourism, UBM India also organizes many leading industry 

trade exhibitions covering a wide range of verticals which include Pharmaceuticals, Security, Food Ingredients, Jewelry, Information 

Technology , Nuclear Energy and Leather industry.
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SATTE 2011 grew 34.15% in number of exhibitors; 
outbound / international segment contributed half of total exhibitors; 
17% increase in visitors over last year

Industry gets together at the inauguration of SATTE 2011, the 18th edition. Present on the occasion were (L-R): Ratan Marothia, 
president, FHRAI; Vivek Nair, president, WTTCII and vice chairman and MD, Leela Hotels; Nawang Rigzin Jora, minister for 
Tourism & Culture, Jammu & Kashmir; EM Najeeb, president, Confederation of Kerala Tourism Industry; Subodh Kant Sahay, 
Union minister for Tourism; Subhash Goyal, chairman, Assocham Tourism Committee; Ajay Prakash, president, TAFI; Rajinder 
Rai, president, TAAI and Vijay Thakur, president, IATO.

Who Should Exhibit
Airports 
Air Charters companies
Car Rental Companies
Convention Centers
CRS Companies
Cruise Companies
Domestic Airlines
Educational Institutes 
Golf Courses & Resorts
Hotels & Resorts

International Airlines
IT Companies
Medical Tourism
Spas and Wellness Centres 
Sports Tourism Products
State Tourism Departments
National / International Tourism 
Organizations
Tour Operators

Analysis of 2011
In 2011 the exhibition the overall space grew to 16,500 sqm.  from 
12,000 sqm the previous year. The net area also grew to 6,500 
sqm from 5000 sqm as compared to figures in 2010. There was a 
34.15% increase of exhibitors over the previous year’s figures and 
also a 17% increase in buyers over the 2010 figures. Buyers were 
hosted from 33 countries & 80 cities in India

Delegates 2010 2011
Countries 19 29
Indian State Governments 23 25
International Exhibitors 158 292
Indian Exhibitors 287 305
Total Sellers/ Exhibitors Companies 445 597

Total Attendance  2010 2011
Seller Head 1530 2052
Buyer Heads 5850 6403
VIP & Guests 430 650
Press 212 150
Total Sellers & Exhibiting Companies 8022 9255

Buyers Type 2010 2011
Hosted Indian Buyers 680 873
Hosted International Buyers 192 182
MICE Buyers 180 118
Trade Visitors 2198 2644
Total Buyers 3250 3803
Unregistered Walk-ins 2600 2600

Sellers @SATTE 2012.
SATTE invites service providers of the travel & tourism products – 
hotels, resorts, domestic & international airlines, NTOs, tour 
operators, state tourism boards, wholesalers and other 
travel-related products – to register as exhibitors.

With an opportunity to meet over 6000 travel agents and tour operators from all over 
India and neighboring markets, it’s the perfect opportunity to buy and sell all streams 
of Indian Travel and Tourism. Outbound, Inbound and Domestic.

Why India
India Is proving to be one of the fastest growing markets for travel in the world. With 
annual GDP growth of 8%+, a domestic movement of over 600 million, domestic air 
travel growth of over 20% India is a happening market for travel and tourism. State 
governments are pro-active; over 30 NTO’s from around the world have set up a 
local office

Why SATTE
 • India‘s first and by far biggest tourism event clearly recognizes the growing 

importance of India as a travel and tourism destination.

 • Spread over 16,500 sqm.  gross area, SATTE 2012 will occupy 7,500 net 
space, making it one of the biggest travel shows of Asia. A growth of over 20%

 • There is something for everyone as SATTE promotes generic travel and all 
streams of the business.

Inbound India: 
SATTE has hosted programme for overseas 
buyers to source the Indian inbound tourism 
product. A dozen hotels in New Delhi collectively 
host these buyers. A comprehensive hospitality 
programme awaits the foreign buyers.

Outbound India: 
The Indian Outbound has been amongst the most 
robust in recent years. Over 12 million Indians 
travelled abroad last year. UNWTO has forecast 
this figure to increase to 50 million outbound by 
2020. In 2012 SATTE will feature exhibitors from 
50 countries worldwide.

Domestic India: 
Estimates put this figure at 600 million 
movements annually. Domestic aviation is pegged 
at 52 million annually and growing!

SATTE is a wonderful B2B platform and has 
representatives of so many countries. We do need closer 
cooperation with other countries to promote tourism. 
South Asian countries still have a long way to go as the 
region receives less than one percent of the global traffic

Subodh Kant Sahay
The Union Minister for Tourism
Government of India

SATTE is indeed the biggest platform in the Indian 
sub-continent in travel and tourism. Gujarat as a state 
is now focusing in a major way on tourism and the 
emphasis has begun to show results,” 

Vipul Mitra
Secretary, Gujarat Tourism

SATTE recognizes that India is one of the most robust 
markets for travel and tourism in the world. Tourism New 
Zealand has participated in SATTE for several years and 
believes it is a strong platform to forge business 
relationships, upgrade product knowledge, gather industry 
insights and consumer trends and interact with peers. This 
year, the contingent was that supported us at the event were 
happy with the event, as it provides an opportunity to tap 
deeper into the potential of New Zealand as a popular 
tourism destination.

Kiran Nambiar
Regional Manager, India and South East Asia
Tourism New Zealand

 “SATTE has evolved from being a networking event to an 
institution in itself. The overwhelming participation of 
every major hotel chain from India and overseas and the 
presence of the veritable who’s who of the t ravel trade, is 
ample testimony to the importance the industry attaches 
to this event. SATTE’s success is also a demonstration of 
India's ever growing importance, both as a destination as 
well as a lucrative market,”

Ratan Marothia
President, Federation of Hotel and 
Restaurants Association India

18 years ago some of us joined hands. The idea was very 
sketchy – to do something to promote tourism. Since then, 
however, the event has taken giant strides. It has, in fact, 
become a revolution. The presence of participants from all 
over the planet here proves it

Subhash Goyal
Tourism Industry Veteran

TAAI fully supports SATTE. The event is a huge boon for the 
industry. The timing of the event in February is very 
favourable to the travel industry and allows for the 
participation of many international participants.

Rajinder Rai
President, TAAI

Don’t miss out on the action, whatever be your 
business interest. As buyer or seller, register now.

The biggest networking forum for the travel & 
tourism industry in South Asia, centred around a growing 
India-centric business.

REGISTRATION
Exhibitors or Sellers participate on the basis of buying booths.

Registration includes
Listing in the exhibitors directory
Invitation to the inauguration

For bare space above 18 sqm – the effective rate will be 
` 13,500 / US$ 310 for new comers and ` 12,250 / US$ 280 
for loyalty rates.

*Loyalty Rate applicable only till 31 August, 2011

Premium Locations (at additional charge)

Central Aisle: 25:%

Corner: 20%

Cost of Participation (Service Tax @10.30% extra)
Size Loyalty Rate* First Time Rate
6 sqm ` 73,500 / US$ 1675 ` 81,000 / US$ 1845
9 sqm ` 110,250 / US$ 2510 ` 121,500 / US$ 2765

TestimonialsTestimonials
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SATTE is the premier trade mart in the country and 
has been a spectacular success. There are a number 
of trade events in the country today but SATTE has 
managed to distinguish itself. The active participation 
of many international participants is what makes 
SATTE unique.

Ajay Prakash
President, TAFI
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In 2010, the two day event attracted over 567 local buyers who met with 60 product 
providers. A ratio of 1:9 between seller and buyers is a fantastic proposition for any 
exhibitors.  SATTE Mumbai West is a great opportunity for domestic and foreign 
exhibitors to cover more than one city in country.

For Details Contact : UBM India Pvt Ltd

Mumbai: Sagar Tech Plaza A 615-617  6th Floor Andheri Kurla Road, Saki Naka Junction  Andheri East Mumbai 400 072 
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Buy, Sell & Network at
INDIA’S Leading B2B
Travel & Tourism Event

India’s Leading B2B Travel & Tourism Event

SATTE remains our most preferred business 
platform. It is a pure B2B, professionally managed 
and well executed show. As a Tourist Board, we 
remain committed to only B2B exchanges. 
Mumbai has always been our best market and we 
were glad to be at SATTE Mumbai West.

Ashish Sharma
Country Manager for Poland, Saxony and Jordon

I was surprised to meet many agents from 
tier 2 cities many of whom I would not have 
accessed on my own. We got some good 
leads, in fact some of them looks like coming 
through. If you want to know whether I will 
come back again next year, certainly I will, 
for sure.

Tekla Maira
Country Manager, Fairmont Hotels

TestimonialsTestimonials

15-16 February, 2012
Now, you can do Mumbai and the West, along with SATTE in New Delhi. Introducing 
MUMBAIWEST, back to back to give you that additional advantage.

Based upon exhibitor feedback and your needs to do more than one market in one trip to India, we are pleased 
to announce this special addition to SATTE 2012, a companion event, back to back to SATTE in New Delhi. Two days of 
B2B meetings with the trade from all over Mumbai, Pune, Aurangabad, Nashik, Ahmedabad. Expect to meet with 
over 1000 agents from the western region.

Mumbai West is now open for bookings. 
Cost of Participation:  ` 70,000 / US$ 1595 plus 10.30% Service Tax (The show is based upon table spaces only)

About UBM India:
UBM India is a part of United Business Media Limited (www.ubm.com) a leading global business media company.  UBM India started 

operations with head office in Mumbai in May 2006 and subsequently opened branch offices in Delhi, Bangalore, and Chennai. The offices are 

designed to provide an operational base for all UBM’s businesses as they develop their activities across the sub-continent.

UBM is familiar with the travel and tourism industry as it has a wide portfolio of travel & tourism products / brands such as, TTG UK, The 

World Route Development Forum (Routes), OAG Aviation and Travel Trends Today (T3). TTG is the leading UK travel trade media brand 

which keeps informing and inspiring travel professionals across print, online and events channels every week. The World Route Development 

Forum (Routes) is an industry leading, global networking event at which airlines, airports, suppliers and industry observers meet to generate 

and develop new aviation routes worldwide, as well as manage existing aviation route networks. OAG Aviation is recognized for its 

comprehensive information and services to the world’s airlines, airports, global distribution systems, aircraft manufacturers, financial 

institutions, government agencies and travel planners. T3 has been India’s leading travel trade magazine. With its excellent content it has kept 

the Indian travel trade updated and informed for over two decades. Apart from tourism, UBM India also organizes many leading industry 

trade exhibitions covering a wide range of verticals which include Pharmaceuticals, Security, Food Ingredients, Jewelry, Information 

Technology , Nuclear Energy and Leather industry.
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In 2010, the two day event attracted over 567 local buyers who met with 60 product 
providers. A ratio of 1:9 between seller and buyers is a fantastic proposition for any 
exhibitors.  SATTE Mumbai West is a great opportunity for domestic and foreign 
exhibitors to cover more than one city in country.

For Details Contact : UBM India Pvt Ltd

Mumbai: Sagar Tech Plaza A 615-617, 6th Floor Andheri Kurla Road, Saki Naka Junction, Andheri East Mumbai 400 072 
Rahul Sequeira: T: +91 22 6612 2600 | F: +91 22 6612 2626 | M: +91 98202 42560 | E-mail: rahul.sequeira@ubm.com  

New Delhi: Unit 1604 & 1605 16th Floor, Narian Manzil 23 Barakhamba Road, Connaught Place, New Delhi 110 001
Rachna Sondhi: T: +91 11 2376 5551/ 53/54 | F: +91 11 2376 5552 | M: +91 98119 48889 | E-mail: rachna.sondhi@ubm.com  Leela Kempinski, Mumbai

Pragati Maidan, New Delhi

Buy, Sell & Network at
INDIA’S Leading B2B
Travel & Tourism Event

India’s Leading B2B Travel & Tourism Event

SATTE remains our most preferred business 
platform. It is a pure B2B, professionally managed 
and well executed show. As a Tourist Board, we 
remain committed to only B2B exchanges. 
Mumbai has always been our best market and we 
were glad to be at SATTE Mumbai West.

Ashish Sharma
Country Manager for Poland, Saxony and Jordon

I was surprised to meet many agents from 
tier 2 cities many of whom I would not have 
accessed on my own. We got some good 
leads, in fact some of them looks like coming 
through. If you want to know whether I will 
come back again next year, certainly I will, 
for sure.

Tekla Maira
Country Manager, Fairmont Hotels
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